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العلاقة بين نمط التفكير ونشر الخصوصية عبر الإعلام الاجتماعي الجديد

مجلة البحوث الإعلامية، جامعة الأزهر، كلية الإعلام 584

الإفصــاح عــن الــذات مــن خــال نشــر ومشــاركة الآخريــن المعلومــات والاهتمامــات والعلاقــات الخاصــة بــرز بشــكل 

كبيــر مــن خــال اســتخدام تطبيقــات التواصــل الاجتماعــي في العقــد الأخيــر، إن محاولــة معرفــة دوافــع هــذا الســلوك 

وتفســيره مــن خــال تحديــد العلاقــة بينــه وبــن الســمات المعرفيــة لمســتخدمي تطبيقــات التواصــل الاجتماعــي؛ 

سيســهم في تفســير مشــكلة تنامــي الإفصــاح عــن الــذات وعلاقتهــا بالمتغيــرات الديموغرافيــة والذهنيــة للمبحوثــن. 

تهــدف هــذه الدراســة إلــى قيــاس حجــم الظاهــرة في تطبيقــات التواصــل الاجتماعــي وعلاقتهــا بالمتغيــرات 

الديموغرافيــة ومتغيــر أنمــاط التفكيــر؛ ولتحقيــق ذلــك اســتخدم الباحــث المنهــج المســحي مســتخدمًا أداتــن، همــا: 

الاســتبانة لمعرفــة اتجاهــات المبحوثــن نحــو الإفصــاح عــن الــذات، ومقيــاس KAMI لتحديــد نمــط التفكيــر لــدى 

ــغ عددهــم )433( فــردًا مــن منســوبي جامعــة الملــك عبــد العزيــز بالمملكــة العربيــة الســعودية.  المبحوثــن الذيــن بل

اتجاهاتهــم  المبحوثــن في  مشــاركة  دوافــع  إحصائيــة في  دلالــة  ذات  فــروق  وجــود  الدراســة  نتائــج  وأظهــرت 

ومعتقداتهــم حســب نمــط التفكيــر، ووفــق نــوع التطبيــق الــذي يفضلــه المبحوثــون في الإفصــاح عــن خصوصيــة 

معلوماتهــم واهتماماتهــم وعلاقاتهــم، مــع عــدم وجــود فــروق ذات دلالــة إحصائيــة في دوافــع مشــاركة المبحوثــن في 

اتجاهاتهــم ومعتقداتهــم حســب العمــر والحالــة الاجتماعيــة والمســتوى التعليمــي.

الكلمات المفتاحية: أنماط التفكير، الخصوصية، الإفصاح عن الذات، الإعلام الاجتماعي الجديد.

Self-disclosure through publishing and sharing information, interests and personal 
relationships with others has emerged greatly using social media in the last decade. 
Trying to know the motives behind this behavior and its interpretation by determin-
ing the relationship between it and the cognitive features of social media application 
users will contribute to explaining the growth of self-disclosure and its relation to 
the demographic and mental variables of the research subjects. This study aims to 
measure the size of the phenomenon in social media applications and its relation to 
the demographic variables and the variable of thinking patterns. And to achieve this 
goal, the researcher uses the descriptive approach, by using two tools: the question-
naire tool to find out the subjects’ attitudes towards self-disclosure, and the KAMI 
scale to determine the subjects’ thinking pattern, who numbered about (433) indi-
viduals from King Abdul-Aziz University in the Kingdom of Saudi Arabia. 

The results of the study showed that there were statistically significant differences 
in the motives of the subjects’ sharing their attitudes and beliefs, in accordance with 
their thinking style and their type of preferred social media application to disclose 
the privacy of their information, interests, and relationships.

Keywords: self-disclosure, thinking patterns, privacy, new social media.
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 العمر(.  –المستوى التعليمي –الحالة الاجتماعية -المتغيرات الديموغرافية للدراسة: )النوع (1)
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 محكمو الاستبانة هم: (2)*
 د. ماجد حاتم الحارثي       أستاذ مساعد في كلية الإعلام والاتصال. -
 د. عبد الله سعيد الأسمري    أستاذ مساعد في كلية الإعلام والاتصال. -
 مشرف تطوير التعليم في تعليم جدة     محمد معدي الغامدي.أ.  -
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هو عملية إحصائية تهدف إلى إثبات استقرار نتائج اختبار أو مقياس في مرات تطبيقيه   (Reliability)ثبات الاختبار  * 
تصف بالعلمية  المختلفة على الشخص نفسه أو العينة ذاتها، وهو من المقومات الأساسية لأي اختبار أو مقياس نفسي ي

 ويتم حسابه بمعاملات إحصائية. )المترجم(. 
ويعني أن يقيس الاختبار ما وضع لقياسه فعلاا من مثل اختبارات الذكاء والشخصية.  (Validity)صدق الاختبار  ** 

 .  ويتم حسابه بمعاملات إحصائية كذلك



 

 
610 610 

 



 

                611 

 



 

 
612 612 

 



 

                613 

 



 

 
614 614 



 

                615 



 

 
616 616 



 

                617 



 

 
618 618 



 

                619 

≥α

≥α



 

 
620 620 

≥α

≥α

≥α

≥α

≥α

≥α

≥α



 

                621 

≥α

≥α

≥α



 

 
622 622 

≥α

≥α



 

                623 



 

 
624 624 

≥α

≥α

≥α



 

                625 

≥α

≥α



 

 
626 626 

≥α

≥α



 

                627 

≥α

≥α



 

 
628 628 



 

                629 

≥α

≥α



 

 
630 630 



 

                631 

 

 

 

 

 

 



 

 
632 632 

 

 

 

 

 

 



 

                633 

 

 : 

1) Abdennur, A. (2014). The Arab mind: an ontology of abstraction and 

concreteness. Contemporary Arab Affairs, Volume 3, Issue 3, 362-396. 

2) Ibid, pp., 362-396. 

3) Ibid, pp., 362-396. 

4) Schlosser, A. E. (2020). Self-disclosure versus self-presentation on social 

media. Current opinion in psychology, 31, 1-6. 

5) Ibid, pp. 31, 1-6. 

6) Ibid, pp. 31, 1-6. 

7) Ibid, pp., 31, 1-6. 

8) Bratianu, C. (2007, September). Thinking patterns and knowledge dynamics. 

In Proceedings of the 8th European Conference on Knowledge 

Management (Vol. 1, pp. 152-157). Academic Conferences and Publishing 

International: Reading. 

9) Ibid, pp. 152-157. 

10) Bravo, F. & Others (2010). Disclosure theories and disclosure measures, 

Spanish Journal of Financing and Accounting (Vol. 39, pp. 393-420). 

11) Ibid, pp. 393-420. 

12) Ampong, G. & Others (2018) Examining Self-Disclosure on Social Networking 

Sites: A Flow Theory and Privacy Perspective, Behavioral Sciences (vol. 8, Issue 

6, P58).  

13) Ibid, pp. 58.  

14) Griffin, e. & Others (2021). a first look at communication theory 

(Conversations with Communication Theorists) 6th ed. 

15) Kim, J. & Dindia, K. (2020) Online Self-Disclosure: A Review of Research, In 

book: Computer-mediated communication in personal relationships (pp.156-

180) Edition: 1Chapter: 9Publisher: Peter Lang. 



 

 
634 634 

16) Rancourt, R & dionne, J. (1982) A study of the teaching and learning styles on 

Ontario high schools. Toronto: Government Ontario, Ministry of education 

Publications. 

17) Ibid . 

18) Ibid . 

19) Logan, R. & Tandoc, M (2018) Thinking in Patterns and the Pattern of Human 

Thought as Contrasted with AI Data Processing, Information (Switzerland) 

Vol9, Iss 83. 

20) Robinson, S. (2017) Self-Disclosure and Managing Privacy: Implications for 

Interpersonal and Online Communication for Consumers and Marketers, 

Journal of Internet Commerce, Volume 16, Issue 4 . 

21) Ibid . 

22) Ibid  . 

23) Talkwalker,https://www.talkwalker.com/blog/social-media-statistics-saudi-

arabia 

24) Wardell, D. M., & Royce, J. R. (1978). Toward a multi‐factor theory of styles 

and their relationships to cognition and affect 1. Journal of Personality, 46(3), 

474-505. 

25) Wardell, D. M., & Royce, J. R. (1978). Toward a multi‐factor theory of styles 

and their relationships to cognition and affect 1. Journal of Personality, 46(3), 

474-505. 

26) Xie, W. & Kang,C. (2015) Teenagers’ self- disclosure and regret of posting on 

social network site, Computers in Human Behavior, Volume 52,, Pages 398-407 

27) Ibid, pp. 398-407. 

28) Ibid, pp. 398-407. 

29) Ibid, pp. 398-407 

30) ( البحث  (،  2003الأغا والأستاذ،  ي تصميم 
 
بويمقدمة ف الرنتيسي  3، طالتر (، مطبعة  ن )فلسطي  ، غزة 

 .  للطباعة والنشر

بوية لبناء الاستبيان(  2010الجرجاوي، )  (31 التر المنهجية  (، مطبعة أبناء 2، طالقواعد  ن ، غزة، )فلسطي 

 الجراح. 

 ، مرجع سابق. ( 2010الجرجاوي )  (32

 

 

 

 

 

 



 

                635 

 

References 

1) Abdennur, A. (2014). The Arab mind: an ontology of abstraction and 

concreteness. Contemporary Arab Affairs, Volume 3, Issue 3, 362-396. 

2) Schlosser, A. E. (2020). Self-disclosure versus self-presentation on social 

media. Current opinion in psychology, 31, 1-6. 

3) Bratianu, C. (2007, September). Thinking patterns and knowledge dynamics. 

In Proceedings of the 8th European Conference on Knowledge 

Management (Vol. 1, pp. 152-157). Academic Conferences and Publishing 

International: Reading. 

4) Bravo, F. & Others (2010). Disclosure theories and disclosure measures, 

Spanish Journal of Financing and Accounting (Vol. 39, pp. 393-420). 

5) Ibid, pp. 393-420. 

6) Ampong, G. & Others (2018) Examining Self-Disclosure on Social Networking 

Sites: A Flow Theory and Privacy Perspective, Behavioral Sciences (vol. 8, Issue 

6, P58).  

7) Griffin, e. & Others (2021). a first look at communication theory 

(Conversations with Communication Theorists) 6th ed. 

8) Kim, J. & Dindia, K. (2020) Online Self-Disclosure: A Review of Research, In 

book: Computer-mediated communication in personal relationships (pp.156-

180) Edition: 1Chapter: 9Publisher: Peter Lang. 

9) Rancourt, R & dionne, J. (1982) A study of the teaching and learning styles on 

Ontario high schools. Toronto: Government Ontario, Ministry of education 

Publications. . 

10) Logan, R. & Tandoc, M (2018) Thinking in Patterns and the Pattern of Human 

Thought as Contrasted with AI Data Processing, Information (Switzerland) 

Vol9, Iss 83. 

11) Robinson, S. (2017) Self-Disclosure and Managing Privacy: Implications for 

Interpersonal and Online Communication for Consumers and Marketers, 

Journal of Internet Commerce, Volume 16, Issue 4  .  .  

12) Talkwalker, https://www.talkwalker.com/blog/social-media-statistics-

saudi-arabia 

13) Wardell, D. M., & Royce, J. R. (1978). Toward a multi‐factor theory of styles 

and their relationships to cognition and affect 1. Journal of Personality, 46(3), 

474-505. 



 

 
636 636 

14) Wardell, D. M., & Royce, J. R. (1978). Toward a multi‐factor theory of styles 

and their relationships to cognition and affect 1. Journal of Personality, 46(3), 

474-505. 

15) Xie, W. & Kang,C. (2015) Teenagers’ self- disclosure and regret of posting on 

social network site, Computers in Human Behavior, Volume 52,, Pages 398-407 

16) Al'agha ,. Alustaz (2003), muqadimat fi tasmim albahth altarbawi, ta3, Ghaza 

(Filastin), matbaeat alrantisi liltibaeat walnashri. 

17) Al-Jerjawi, (2010) alqawaeid almanhajiat altarbawiat libina' aliastibyani, ta2, 

Ghaza, (Filastin), matbaeat Ibn Al-Jarrah. 



A scientific journal issued by Al-Azhar University, Faculty of Mass Communication

Journal of Mass Communication Research «J M C R»

International Standard Book Number «Paper Edition»9297- 1110

International Standard Book Number “Electronic Edition” 2682- 292X

Deposit - registration number at Darelkotob almasrya /6555

Issue 59 October 2021 - part 2

Chairman: Prof. Mohamed Elmahrasawy

Managing Editor: Prof. Arafa Amer

Editorial Secretaries:

- Al-Azhar University- Faculty of Mass Communication.
- Telephone Number: 0225108256
- Our website: http://jsb.journals.ekb.eg

Correspondences
- E-mail: mediajournal2020@azhar.edu.eg

Assistants Editor in Chief:

Prof.Fahd Al-Askar
- Media professor at Imam Mohammad Ibn Saud Islamic University
  (Kingdom of Saudi Arabia)

Prof.Abdullah Al-Kindi 
- Professor of Journalism at Sultan Qaboos University (Sultanate of Oman)

Prof. Mahmoud Abdelaty
- Professor of Radio,Television, Faculty of Mass Communication, Al-Azhar University

Prof.Jalaluddin Sheikh Ziyada
 - Media professor at Islamic University of Omdurman (Sudan)

Editor-in-chief: Prof. Reda Abdelwaged Amin
Dean of the Faculty of Mass Communication, Al-Azhar University

- Professor of Radio,Television, Faculty of Mass Communication, Al-Azhar University

President of Al-Azhar University

 Lecturer at Faculty of Mass Communication, Al-Azhar University Dr. Mustafa Abdel-Hay:

 Dr. Mohammed Kamel: Lecturer at Faculty of Mass Communication, Al-Azhar University

 Dr. Ahmed Abdo : Lecturer at Faculty of Mass Communication, Al-Azhar University

 Lecturer at Faculty of Mass Communication, Al-Azhar University Dr. Ibrahim Bassyouni:

Arabic Language Editor : Omar Ghonem: Assistant Lecturer at Faculty of Mass Communication, Al-Azhar University



Our Journal Publishes Researches, Studies, Book Reviews, 
Reports, and Translations according to these rules:

 Publication is subject to approval by two specialized referees.

 The Journal accepts only original work; it shouldn› t be previously published 

before in a refereed scientific journal or a scientific conference.

 The length of  submitted papers shouldn›t be less than 5000 words and 

shouldn›t exceed 10000 words. In the case of  excess the researcher 

should pay the cost of  publishing.

 Research Title whether main or major, shouldn›t exceed 20 words.

 Submitted papers should be accompanied by two abstracts in Arabic and 

English. Abstract shouldn›t exceed 250 words.

 Authors should provide our journal with 3 copies of  their papers together 

with the computer diskette. The Name of  the author and the title of  his 

paper should be written on a separate page. Footnotes and references 

should be numbered and included in the end of  the text.

 Manuscripts which are accepted for publication are not returned to authors. 

It is a condition of  publication in the journal the authors assign copyrights 

to the journal. It is prohibited to republish any material included in the 

journal without prior written permission from the editor. 

 Papers are published according to the priority of  their acceptance.

 Manuscripts which are not accepted for publication are returned to 

authors.

Rules of Publishing


