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تقييم الجمهور السعودي لفاعلية المحتوى الإعلامي لوزارة الصحة السعودية عبر شبكات التواصل الاجتماعي

مجلة البحوث الإعلامية، جامعة الأزهر، كلية الإعلام 1398

    هدفــت الدراســة إلــى تقييــم الجمهــور الســعودي لفاعليــة المحتــوى الإعلامــي لــوزارة الصحــة الســعودية عبــر 
شــبكات التواصــل الاجتماعــي- وتحديــدًا تويتــر- مــن منظــور ثــراء الوســيلة؛ وذلــك مــن خــال التعــرُّف علــى معــدل 
متابعــة الجمهــور لحســاب وزارة الصحــة علــى تويتــر، والكشــف عــن أهــم الحســابات في تويتــر، التــي تعتمــد عليهــا 
الــوزارة في نشــر رســائلها الإعلاميــة، إلــى جانــب قيــاس مســتوى اســتجابة حســاب الــوزارة علــى تويتــر لاحتياجــات 
الجمهــور، ومعرفــة درجــة وضــوح الرســائل الإعلاميــة لــوزارة الصحــة علــى حســابها في تويتــر، والتعــرُّف علــى مــدى 
تنــوُّع محتــوى الرســائل الإعلاميــة علــى حســاب وزارة الصحــة في تويتــر، كل ذلــك مــن وجهــة نظــر الجمهــور. كمــا 
ــر، ودرجــة رضــاه  ــى تويت تقيــس الدراســة مســتوى العلاقــة بــن معــدل متابعــة الجمهــور لحســاب وزارة الصحــة عل
ــور الســعودي، وتم  ــن الجمه ــة م ــى عين ــي عل ــج المســحي الميدان ــن خــال المنه ــك م ــي للحســاب؛ وذل ــأداء الإعلام ل
اســتخدامه بشــقيه الوصفــي والتحليلــي للتحقــق مــن تســاؤلات وفــروض الدراســة، كمــا تم الاعتمــاد علــى منهــج 

دراســة العلاقــات الارتباطيــة. وقــد خلصــت الدراســة إلــى عــدد مــن النتائــج، مــن أهمهــا:

- متابعــة أغلبيــة أفــراد العينــة لحســاب وزارة الصحــة عبــر تويتــر؛ بســبب الثــراء المعــرفي والفاعليــة التــي أســهمت 
في تقليــل الالتبــاس الــذي قــد يحــدث في عمليــة الاتصــال.

- وضوح الرسائل المقدمة في حساب الوزارة، من خلال وضوح الكلمات وترابطها، وتسلسل الأفكار.

الكلمــات المفتاحيــة: شــبكات التواصــل الاجتماعــي، تويتــر، وزارة الصحــة، ثــراء الوســيلة، الجمهــور الســعودي 
وفاعليــة المحتــوى.

      The purpose of the study is to assess the Saudi public’s perceptions of the effectiveness 
of the media content produced by the Saudi Ministry of Health through social media net-
works, particularly Twitter, in light of the richness of this platform.

This is accomplished by assessing the degree to which the public responds to the Ministry 
of Health account on Twitter and discovering the important accounts on Twitter that the min-
istry relies on to publicize its media posts, then measuring the Saudi public’s response level 
to the ministry accounts on Twitter to the needs of the people. In addition, the study seeks 
to discover the degree of clarity of the ministry’s media messages on its account on Twitter.

 Additionally, the study measures the level of relationship between the rate of the public’s 
following up on the Ministry of Health’s account on Twitter and the degree of their satisfac-
tion with the media performance of the ministry’s account. 

     The study uses the field survey methodology on a sample of the Saudi public. The de-
scriptive and analytical parts were both used to verify the inquiries and hypotheses of the 
study, which relied on the methodology of studying correlational relationships.

The study came to several conclusions, the most significant of which are:
• The majority of the sample followed the Ministry of Health’s Twitter account due to its 

richness of knowledge and efficiency, which contributed, to preventing confusion that may 
occur during the communication process.

•The clarity of the messages presented in the ministry’s account is demonstrated by the 
clarity of words, their interconnection, and the sequence of ideas.

Keywords: Social media networks, Twitter, Ministry of Health, media richness, Saudi public, 
content effectiveness.

ملخص الدراسة

Abstract



 

                 1399 

 
 
 
 

 
 

 



 

 
1400 

The Global 

Statistics

%

%Instagram%

Twitter%Facebook

%



 

                 1401 

 

 

 

 



 

 
1402 

- 

- 

%



 

                 1403 

%

%

%

- 



 

 
1404 

- 

- 2019 n,óBons

%



 

                 1405 

- 2019 Nerem,

- 

- Ching , Hand



 

 
1406 

- 

%

%



 

                 1407 

%

%

%%

%



 

 
1408 

 



 

                 1409 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 
1410 

 

 

 

 

 

 

 

 

 



 

                 1411 



 

 
1412 

Google Form

- 

- 

- 

- 

 

 

 

 

- 



 

                 1413 

• 

Google Form

• 

Cronbach's alpha

 

  

  

  

  

–



 

 
1414 

 

 

()(

Kolmogorov  Smirnov 

Test
Shapiro  Wilk Test

  

Tests Nonparametric 



 

                 1415 

Daft

Lengel

Trevino, 1987



 

 
1416 

Richness Media



 

                 1417 

 

- 

 

- 

 
 



 

 
1418 

 

  

 
 

  

 

 

  

  

   

 

 

  

  

  

 

 

  

  

 

 

  

  

  

  

  

  

  



 

                 1419 

  

  

 

 

%%

 

%%

 

%

%

%

 

%



 

 
1420 

%

%

 

%%

%%

 %

%%

%

%

 

%

%



 

                 1421 

 

  

  

  

  

%

%

%

 

 
 
 
 
 



 

 
1422 

 

*
 %

 

  

  

  

  

  

  

*
 

%

%

%

%"

"

"%



 

                 1423 

 
 

   
   

%    

 
   

   

%    

 

   
   

%    

 

   
   

%    

%



 

 
1424 

%

%

 

""

%"" 

 

  
 

 

 

 

 

 %   

 

  
 

 

 

 

 

 %   

 

   

 

 

 

 

 %   



 

                 1425 

%

 

%

% 

 
 
 
 
 
 



 

 
1426 

 

% 

 

% 

  

% 

 

% 

  

% 

  

% 

"

%

"%



 

                 1427 

 332013) Kemna,(

 342012) ,Linvill(

%



 

 
1428 

%%

*

%

 

 
 
 
 
 
 
 
 
 
 
 
 
 



 

                 1429 

 

 

% 

 

% 

*
  

% 

 

% 

  

% 

  

% 

 

   

%   

*

 
 



 

 
1430 

%

%

%

%

%

%



 

                 1431 

  
   

%   

 
  

  

%   

 
  

  

%   

 
  

   

%   

 
  

   

%   

 
  

   

%   

 
  

   

%   

 
  

   

%   



 

 
1432 

 
  

   

%   

 

  

   

%  

 

  
  

%   

 

%

%

%



 

                 1433 

%

%

%

%

 

 
 
 



 

 
1434 

 

%  

 
 

%  

 
 

%  

 
 

%  

 
 

%  

%



 

                 1435 

 

%

%%

%

 

   

%    

 
   

%    

 
   

%    

 
   

% 



 

 
1436 

 

%

 

   

%    

 
   

%    

 
   

%    

 

 

   

% 



 

                 1437 

 

%

   

%    

 
   

%    

 
   

%    

 
   

% 

 



 

 
1438 

%

%

%

%

%

%



 

                 1439 

%

%

%

%

%

 

–



 

 
1440 

%

%

%

%

%

 

 
 
 
 
 
 
 
 
 
 
 



 

                 1441 

Mann Whitney U test

Z

Kruskal- Wallis test

–

–

–



 

 
1442 

- 

Z

 

- 

 

- 

 )(

- 

 

 

 

 
 
 
 



 

                 1443 

Mann Whitney U test

Z

Kruskal- Wallis test

–

–

–



 

 
1444 

- 

Z

 

- 

 

 

- 

 

 

- 

 



 

                 1445 

 

Mann Whitney U test 

Z 

 
  

؜

  

 

Kruskal- Wallis test 

   

 

–   

–   

– 

 

  

  

 

  

  

 



 

 
1446 

- 

Z؜

 

- 

- 

- 



 

                 1447 

- %

%%



 

 
1448 

- 

- 

- 



 

                 1449 

- 

- 

- 

- 



 

 
1450 

- 

- 

%

- 

- 

- 



 

                 1451 

- 

%

%

 
 

 
الحملات؜الإعلامية؜عبر؜الإعلام؜الجديد،؜جامعة؜الملك؜سعود؜بالرياض،؜المجلة؜؜(:؜١٤٣٦)سليم،؜حنان؜أحمد؜؜ 1

 .؜٣٤٩،؜ص؜٢٠١٣،؜يناير؜١،؜العدد؜١٢المصرية؜لبحوث؜الرأي؜العام،؜جامعة؜القاهرة،؜المجلد؜
م؜المعاصر،؜مكتبة؜الوفاء؜دراسة؜تحليلية؜في؜استراتيجية؜نظم؜الإعلا(:؜م٢٠١٥)إبراهيم،؜آمال؜نعيم؜عبد؜الملاك؜؜ 2

؜.٣٤١القانونية،؜الاسكندرية،؜الطبعة؜الأولى،؜ص؜
3 J  .Ignacio Criado a, Rodrigo Sandoval-Almazan, J. Ramon Gil-Garcia  ,

(2018 ) Government innovation through social media elsevier journal: 

www.elsevier.com / locate/govinf, p319. 
4 https://www.theglobalstatistics.com/saudi-arabia-social-media-users    

12/10/2022        17:15 
 :؜انظر؜على؜سبيل؜المثال؜إلى؜؜ 5

https://www.al-madina.com/article/317593/؜الحكومي-الرسمي-المتحدث-أداء-كتاب/تقييم
بكات؜التواصل؜الاجتماعي؜في؜السعودية؜على؜؜اعتماد؜مستخدمي؜ش(؜٢٠٢١)العقيل،؜فيصل،؜والمنيع،؜على؜ 6

،؜المجلة؜المصرية؜لبحوث؜الإعلام،؜؜١٩خطاب؜المتحدث؜الإعلامي؜لوزارة؜الصحة؜خلال؜أزمة؜كورونا؜كوفيد؜

؜٧٨؜-٧٦العدد؜
،؜تأثير؜الاعتماد؜على؜منصات؜الإعلام؜الرسمية؜السعودية؜في؜تويتر؜على؜معارف؜؜(٢٠٢١)حسن،؜زينب؜ 7

؜.٥٧ئحة؜كورونا،؜مجلة؜البحوث؜الإعلامية،؜العدد؜وسلوكيات؜الجمهور؜نحو؜جا
السياسة؜الخارجية؜كما؜تعرض؜لها؜الحسابات؜الرسمية؜السعودية؜عبر؜(.؜٢٠٢٠)عبد؜الله؜عبد؜المحسن؜؜.؜العساف 8

؜.(٦ج؜-٥٥) مجلة؜البحوث؜الإعلامية، .دراسة؜تحليلية:؜موقع؜التواصل؜الاجتماعي؜تويتر
خصائص؜المحتوى؜الإعلامي؜في؜حسابات؜الجهات؜الحكومية؜السعودية،؜؜(.٢٠٢٠.؜)الشبرمي،؜الهنوف؜عبد؜الله 9

؜رسالة؜ماجستير،؜كلية؜الآداب،؜قسم؜الإعلام،؜جامعة؜الملك؜سعود.؜دراسة؜تحليلة،؜حساب؜وزارة؜الصحة؜نموذجاً:
10 Bonsón  ،E.  ،Perea  ،D.  ،& Bednárová  ،Mالمواطنين:؜؜ لمشاركة؜ كأداة؜ )2019(.؜؜تويتر؜  .

.؜489-480؜(،3)؜36الفصلية؜للمعلومات؜الحكومية،؜.؜ية؜للبلديات؜الأندلسيةدراسة؜تجريب؜  



 

 
1452 

 
11 Nerem, L . K. S. (2019). Governmental Social Media Use  To Improve 

Egypt's Representation. During Crisis, MA Thesis University of  

Krisehåndtering؜. 
البقمي،؜جزاء؜بجاد.؜)2018(.؜؜خصائص؜؜التفاعل؜مع؜الجمهور؜في؜حسابات؜الوزارات؜السعودية؜على؜تويتر:؜؜ 12

 رسالة؜ماجستير،؜كلية؜الآداب،؜قسم؜الإعلام،؜جامعة؜الملك؜سعود.؜
13 Hand , L. C. , & Ching , B. D. ( 2018 ) . An Exploration of Audience 

Engagement in Local Governments' Social Media Pages and Correlation to 

Improving the Representation of Egypt, Administrative Theory & Praxis ; 33 ( 

3 ) . 
14 https://www.theglobalstatistics.com/saudi-arabia-social-media-users        

12/10/2022        17:15 
15 http://www.sayidaty.net/node/681586-أسرة-ومجتمع/أخبار-أسرة-ومجتمع/السعودية/

الاجتماعي#-التواصل -وسائل-استخدام -في -عالميا  -الأولى photo/1 
16 https://www.alarabiya.net/social-media/2019/04/03-السعودية-91-7-من-الأفراد- /

الاجتماعي-التواصل-يستخدمون      12/10/2022        17:15 
17 https://www.theglobalstatistics.com/saudi-arabia-social-media-users / 

12/10/2022        17:15 
 انظر:؜ 18

https//:www.spa .gov.sa /2211274        15/10/2022        20:15 

https//:www.moh.gov.sa /Ministry/HotTopics/Pages/COVID -19. aspx     

15/10/2022        20:15 
19 Paul d. leedy "practical research planning and design", 5th ed. (new york: 

macmillan publishing company, 1993), p.143 . 
20 Arthruasaberger"  media research techniques2  ,"nd ed., (London  ;sage 

publication 1994), p.85 – 199. 
21 Roger, d. wimmer and joseph, p. Dominick"  ,mass   media  research: an 

introduction   ,"2 nd ed., (California: wadsworth publishing  company, 1987)  ،

p.102 
22chrome-

extension://efaidnbmnnnibpcajpcglclefindmkaj/https://www.stats.gov.sa/sites/

default/files/POP%20SEM2021A.pdf           15/10/2022        22:15 
؜:؜الأعضاء؜المحكمين؜للاستمارة؜وهم 23

الأستاذ؜بقسم؜الصحافة؜والنشر؜.؜الأستاذ؜الدكتور؜فهد؜بن؜عبد؜العزيز؜العسكر -

؜.؜الإلكتروني؜بجامعة؜الإمام؜محمد؜بن؜سعود؜الإسلامية

الصحافة؜والنشر؜الإلكتروني؜الأستاذ؜المساعد؜بقسم؜.؜الدكتور؜أحمد؜بن؜محمد؜الجميعة -

؜.بجامعة؜الإمام؜محمد؜بن؜سعود؜الإسلامية

الأستاذ؜المشارك؜بقسم؜العلاقات؜العامة؜بجامعة؜.؜الدكتور؜ممدوح؜عبد؜الله؜مكاوي؜ -

 .؜الإمام؜محمد؜بن؜سعود؜الإسلامية

الأستاذ؜المشارك؜بقسم؜الصحافة؜والنشر؜الالكتروني؜.؜الدكتور؜هيثم؜جودة؜مؤيد -

؜.مد؜بن؜سعود؜الإسلاميةبجامعة؜الإمام؜مح



 

                 1453 

 
24 looks at: Daft, R. Lengel, R.H. (1984). Information richness a new 

approach to  managerial behavior and organizational design. Research in 

organizational behavior (Homewood, IL JAI Press). 
25 NED KOCK, Media Richness or Media Naturalness? The Evolution of Our  

Biological Communication Apparatus and Its Influence on Our Behavior 

Toward  E-Communication Tools, IEEE TRANSACTIONS ON 

PROFESSIONAL COMMUNICATION, VOL   .48  , NO. 2, JUNE 2005, pag 

117 . 
26 Heather L. Adams, B.S., M.S., AIR FORCE MEDIA USE AND 

CONFORMANCE WITH  MEDIA RICHNESS THEORY: IMPLICATIONS 

FOR E–MAIL USE AND POLICY, December  1996, pag 2-3 
27 NED؜KOCK؜,Media؜Richness؜or؜؜Media؜Naturalness؜?op؜,؜cite؜pp117؜ 
28 Poeterson, Willem. (2011). Channel Perceptions and Usage: Beyond 

Media Richness Factors. International Conference on Electronic 

Government. EGOV 2011: Electronic Government. Turin, Italy. p, 21 
أولويات؜أوجه؜الثراء؜الإعلامي؜لدى؜مستخدمي؜الصحف؜الالكترونية؜العراقية،؜(؜؜٢٠١٦)حسن،؜سعد؜كاظم،؜؜؜؜ 29

؜٨٤؜-٥٩،؜ص؜(٣٢)؜مجلة؜البحث؜الإعلامي،؜العدد
30 Debashish, Mandal & Robert, j.(2013). Extending media richness theory to 

explain social media adoption by microbusinesses.  Technology 

International. Issue 4. p4 
المصري؜تجاه؜؜م(.؜أثر؜استخدام؜وسائل؜الاتصال؜الحديثة؜في؜تكوين؜الرأي؜العام؜٢٠٠٨سرج،؜إيناس؜مسعد.؜) 31

؜.؜١١٢-١١١القضايا؜الدولية.؜رسالة؜ماجستير.؜كلية؜الإعلام،؜جامعة؜القاهرة،؜ص
؜٣٥ص؜.؜دار؜المعتز،؜عمان.؜القواعد؜الدولية؜للإعلام(.؜م٢٠١٤.؜)الجويلي،؜عزام؜محمد 32

33 Kemna , T.(2013). Dialogue, Twitter and new  technology-based firms: the 

communication practice on a social medium Master's  Thesis      , Stockholm 

University, P.30. 
34 Linvill, D.L. , McGee, S. E., & Hicks, L. K. , (2012 ). Colleges’ and 

universities’ use of twitter: A content analysis, Public Relations Review, 

Vol.38, No.4, P. 637. 
35 https//:www.theglobalstatistics.com/saudi-arabia-social-media-users؜    ؜

12/10/2022        17:15 

 

 

 

 

 

 

 

 

 

 



 

 
1454 

 

References 
 

1. Ibrahim, A. (2015). dirasat tahliliat fi astiratijiat nazam al'iielam almueasiri, 

maktabat Alwafa' alqanuniati, al'iiskandiriata, altabeat al'uwlaa. 

2. Slim, H. (1436). alhamalat al'iielamiat eabr al'iielam aljadidi, jamieat 

almalik sueud bialriyad, almajalat almisriat libuhuth alraay aleami, jamieat 

Alqahira, 1(3). 

3. J. Ignacio Criado a, Rodrigo Sandoval-Almazan, J. Ramon Gil-Garcia, 

(2018) Government innovation through social media elsevier journal: 

www.elsevier.com/ locate/govinf, p319. 

4. https://www.theglobalstatistics.com/saudi-arabia-social-media-users    

12/10/2022        17:15 

https://www.al-madina.com/article/317593/؜؜ 

5. Al-Aqeel, F. (2021). aietimad mustakhdimi shabakat altawasul alaijtimaeii fi 

alsaeudiat ealaa khitab almutahadith al'iielamii liwizarat alsihat khilal 'azmat 

kuruna kufid 19, almajalat almisriat libuhuth al'iielami, 76(2). 

6. Hassan, Z. (2021). tathir alaietimad ealaa minasaat al'iielam alrasmiat 

alsaeudiat fi twitir ealaa maearif wasulukiaat aljumhur nahw jayihat kuruna, 

majalat albuhuth al'iielamiati, 57(3). 

7. Aleasaf, A. (2020). alsiyasat alkharijiat kama taearad laha alhisabat 

alrasmiat alsaeudiat eabr mawqie altawasul alaijtimaeii tuitr: dirasat 

tahliliati. majalat albuhuth al'iielamiati, 55(4). 

8. Alshabrami, A. (2020). khasayis almuhtawaa al'iielamii fi hisabat aljihat 

alhukumiat alsaeudiati, dirasat tahliliat, hisab wizarat alsihat nmwdhjan: 

risalat majistir, kuliyat aladab, qism Al'iielam, jamieat Almalik Saeud. 

9. Bonsón, E., Perea, D., & Bednárová, M. (2019). twitar ka'adaat 

limusharakat almuatinina: dirasatan tajribiat lilbaladiaat al'andalusiati. 

alfasliat lilmaelumat alhukumiati, 36 (3), 480-489. 

10. Nerem, L. K. S. (2019). Governmental Social Media Use to Improve Egypt's 

Representation. During Crisis, MA Thesis University of Krisehåndtering. 

11. Albaqmi, J. (2018). khasayis altafaeul mae aljumhur fi hisabat alwizarat 

alsaeudiat ealaa tuitar: risalat majistir, kuliyat aladab, qism al'iielami, 

jamieat Almalik Saeud. 

12. Hand, L. C. , & Ching , B. D. ( 2018 ) . An Exploration of Audience 

Engagement in Local Governments' social media Pages and Correlation to 

Improving the Representation of Egypt, Administrative Theory & Praxis; 33 

(3). 

13. https://www.theglobalstatistics.com/saudi-arabia-social-media-users       

12/10/2022        17:15 



 

                 1455 

 

14. https://www.alarabiya.net/social-media 17:15؜؜؜؜؜؜؜؜12/10/2022؜؜  

15. https://www.theglobalstatistics.com/saudi-arabia-social-media-users/ 

12/10/2022        17:15 

https://www.spa.gov.sa/2211274       15/10/2022        20:15 

https://www.moh.gov.sa/Ministry/HotTopics/Pages/COVID-19.aspx 

15/10/2022        20:15 

16. Paul d. leedy "practical research planning and design", 5th ed. (new york: 

macmillan publishing company, 1993), p.143. 

17. Arthruasaberger "media research techniques", 2nd ed., (London; sage 

publication 1994), p.85 – 199. 

18. Roger, d. wimmer and joseph, p. Dominick, "mas media research: an 

introduction", 2nd ed., (California: wadsworth publishing company, 1987), 

p.102. 

19. efaidnbmnnnibpcajpcglclefindmkaj/https://www.stats.gov.sa/sites/default/fil

es/POP%20SEM2021A.pdf           15/10/2022        22:15 

20. looks at: Daft, R. Lengel, R.H. (1984). Information richness a new approach 

to managerial behavior and organizational design. Research in 

organizational behavior (Homewood, IL JAI Press). 

21. NED KOCK, Media Richness or Media Naturalness? The Evolution of Our 

Biological Communication Apparatus and Its Influence on Our Behavior 

Toward E-Communication Tools, IEEE TRANSACTIONS ON 

PROFESSIONAL COMMUNICATION, VOL. 48, NO. 2, JUNE 2005, 

p117. 

22. Heather L. Adams, B.S., M.S., AIR FORCE MEDIA USE AND 

CONFORMANCE WITH MEDIA RICHNESS THEORY: 

IMPLICATIONS FOR E–MAIL USE AND POLICY, December 1996, p2-

3 

23. NED KOCK, Media Richness or Media Naturalness? op, cite pp 117؜. 

24. Poeterson, Willem. (2011). Channel Perceptions and Usage: Beyond Media 

Richness Factors. International Conference on Electronic Government. 

EGOV 2011: Electronic Government. Turin, Italy. p, 21. 

25. Hassan, S. (2016). 'awlawiaat 'uwajih althara' al'iielamia ladaa mustakhdimi 

alsuhuf al'iiliktruniat Aleiraqiati, majalat albahth al'iielamii, 32(4), 59- 84. 

26. Debashish, Mandal & Robert, j.(2013)؜. Extending media richness theory to 

explain social media adoption by microbusinesses.  Technology 

International. Issue 4. p4 

27. Sarge, E. (2008). 'athar aistikhdam wasayil alaitisal alhadithat fi takwin 

alraay aleami almisrii tujah alqadaya alduwaliati, risalat majistir, kuliyat 

al'iielami, jamieat Alqahira. 



 

 
1456 

 

28. Aljuili, A. (2014). alqawaeid alduwliat lil'iielami. dar Almuetaz, Amman. 

29. Kemna, T.(2013)؜؜. Dialogue, Twitter and new technology-based firms: the 

communication practice on a social medium Master's Thesis,  Stockholm 

University, P.30. 

30. Linvill, D.L., McGee, S. E., & Hicks, L. K., (2012). Colleges and 

universities’ use of twitter: A content analysis, Public Relations Review, 

Vol.38, No.4, P. 637. 

31. https://www.theglobalstatistics.com 

32. /saudi-arabia-social-media-users    12/10/2022        17:15 



A scientific journal issued by Al-Azhar University, Faculty of Mass Communication

Journal of Mass Communication Research «J M C R»

International Standard Book Number «Paper Edition»9297- 1110

International Standard Book Number “Electronic Edition” 2682- 292X

Deposit - registration number at Darelkotob almasrya /6555

Issue 64 January 2023 - part 3

Chairman: Prof. Salama Daoud

Managing Editor: Prof. Arafa Amer

Editorial Secretaries:

- Al-Azhar University- Faculty of Mass Communication.
- Telephone Number: 0225108256
- Our website: http://jsb.journals.ekb.eg

Correspondences
- E-mail: mediajournal2020@azhar.edu.eg

Assistants Editor in Chief:

Prof.Fahd Al-Askar
- Media professor at Imam Mohammad Ibn Saud Islamic University
  (Kingdom of Saudi Arabia)

Prof.Abdullah Al-Kindi 
- Professor of Journalism at Sultan Qaboos University (Sultanate of Oman)

Prof. Mahmoud Abdelaty
- Professor of Radio,Television, Faculty of Mass Communication, Al-Azhar University

Prof.Jalaluddin Sheikh Ziyada
 - Media professor at Islamic University of Omdurman (Sudan)

Editor-in-chief: Prof. Reda Abdelwaged Amin
Dean of Faculty of Mass Communication, Al-Azhar University

- Professor of Radio,Television, Faculty of Mass Communication, Al-Azhar University

President of Al-Azhar University

 Lecturer at Faculty of Mass Communication, Al-Azhar University Dr. Mustafa Abdel-Hay:

 Dr. Mohammed Kamel: Lecturer at Faculty of Mass Communication, Al-Azhar University

 Dr. Ahmed Abdo : Lecturer at Faculty of Mass Communication, Al-Azhar University

 Lecturer at Faculty of Mass Communication, Al-Azhar University Dr. Ibrahim Bassyouni:

Arabic Language Editors : Omar Ghonem, Gamal Abogabal, Faculty of Mass Communication, Al-Azhar University



Our Journal Publishes Researches, Studies, Book Reviews, 
Reports, and Translations according to these rules:

 Publication is subject to approval by two specialized referees.

 The Journal accepts only original work; it shouldn› t be previously published 

before in a refereed scientific journal or a scientific conference.

 The length of  submitted papers shouldn›t be less than 5000 words and 

shouldn›t exceed 10000 words. In the case of  excess the researcher 

should pay the cost of  publishing.

 Research Title whether main or major, shouldn›t exceed 20 words.

 Submitted papers should be accompanied by two abstracts in Arabic and 

English. Abstract shouldn›t exceed 250 words.

 Authors should provide our journal with 3 copies of  their papers together 

with the computer diskette. The Name of  the author and the title of  his 

paper should be written on a separate page. Footnotes and references 

should be numbered and included in the end of  the text.

 Manuscripts which are accepted for publication are not returned to authors. 

It is a condition of  publication in the journal the authors assign copyrights 

to the journal. It is prohibited to republish any material included in the 

journal without prior written permission from the editor. 

 Papers are published according to the priority of  their acceptance.

 Manuscripts which are not accepted for publication are returned to 

authors.

Rules of Publishing


