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News frameworks for covering the United Nations 

Climate Summit “COP27” in talk-show programs 

and their impact on young people’s awareness of 

the dimensions of the issue of climate change



الأطر الإخبارية لتغطية قمة الأمم المتحدة للمناخ »COP27« في برامج التوك الشو... 

المؤتمر العلمي الدولي الخامس لكلية الإعلام جامعة الأزهر 1014

تســعى الدراســة إلــى رصــد وتفســير وتحليــل الأطــر الإخباريــة التــي اســتعانت بهــا برامــج التــوك شــو المصريــة في 
تغطيــة قمــة الأمم المتحــدة للمنــاخ التــي اســتضافتها مدينــة شــرم الشــيخ في الفتــرة مــن 6 إلــى 18 نوفمبــر 2022، 
وذلــك مــن خــال التحليــل الكمــي والكيفــي لمضمــون التغطيــة الإخباريــة في عينــة مــن حلقــات هــذه البرامــج خــال 
فتــرة انعقــاد الؤتمــر. كمــا تهــدف الدراســة إلــى الكشــف عــن تأثيــر اســتخدام أطــر إخباريــة بعينهــا في تغطيــة المؤتمــر 
علــى مــدركات ومعــارف واتجاهــات الشــباب المصــري فيمــا يتعلــق بقضيــة التغيــر المناخــي بأبعادهــا المختلفــة. وفي 
هــذا الإطــار، تعتمــد الدراســة علــى التصميــم المنهجــي التجريبــي، مــن خــال عــرض مجموعــة مقاطــع مــن التغطيــة 
ــة  ــى المجموعــات التجريبي ــوب عل ــى موقــع اليوتي ــة الدراســة عل ــة للمؤتمــر نشــرتها صفحــات البرامــج عين الإخباري
المشــاركة؛ وذلــك بهــدف اختبــار تأثيــر عــدد مــن الأزواج المتقابلــة مــن الأطــر )العامــة Thematic Frame في مقابــل 
 Negative في مقابــل الأطــر الســلبية Positive Frames والأطــر الإيجابيــة ،Episodic Frame المحــددة
Frames، والمســئولية السياســية مقابــل الاهتمامــات الإنســانية(، علــى الجانــب الإدراكــي والاتجاهــي بشــأن ظاهــرة 
التغيــرات المناخيــة. توصلــت نتائــج التحليــل إلــى اعتمــاد البرامــج علــى الأطــر الخبريــة المحــددة والأطــر ذات التوجــه 
الإيجابــي علــى حســاب الأطــر الموضوعيــة العامــة والأطــر ذات التوجــه الســلبي في تغطيتهــا لقمــة المنــاخ، بالإضافــة 
ــة في  ــج الاقتصادي ــات الإنســانية والنتائ ــاه إطــارا الاهتمام ــرة، ت ــروز إطــار المســئولية السياســية بنســبة كبي ــى ب إل

معالجــة البرامــج لقضيــة التغيــرات المناخيــة.

ــر  ــوك الشــو - إدارك الشــباب -  التغي ــة - قمــة الأمم المتحــدة - برامــج الت ــة: الأطــر الإخباري الكلمــات المفتاحي
المناخــي

The study seeks to monitor, interpret and analyze the news frameworks used by 
the Egyptian talk-show programs in covering the United Nations Climate Summit 
hosted by Sharm El-Sheikh from 6 to 18 November 2022, through quantitative and 
qualitative analysis of the content of the news coverage in a sample of the episodes 
of these programmes. during the conference period. The study also aims to reveal 
the effect of using specific news frameworks in covering the conference on the per-
ceptions, knowledge and attitudes of Egyptian youth regarding the issue of climate 
change in its various dimensions. In this context, the study relies on the experimen-
tal methodological design, by presenting a set of clips from the news coverage of 
the conference, which were published by the pages of the study sample programs 
on YouTube, to the participating experimental groups. The aim is to test the effect 
of a number of contrasting pairs of frames (thematic frame versus specific episod-
ic frame, positive frames versus negative frames, and political responsibility versus 
human concerns) on the cognitive and directional aspects of climate change. The 
results of the analysis showed that the programs depended on specific news frame-
works and frameworks with a positive orientation at the expense of general objec-
tive frameworks and frameworks with a negative orientation in their coverage of the 
climate summit. 

Keywords: News frameworks - the United Nations - Climate Summit - “COP27”-  
talk-show programs -  young people’s awareness - climate change

ملخص الدراسة

Abstract



 

                 1015 

 

 

 

 

Conference of Parties "COP"



 

 
1016 1016 

"COP27 "



 

                 1017 

Thematic FramesEpisodic Frames

Positive FramesNegative 

Frames



 

 
1018 1018 

 

"COP27 "

 

 

 

 



 

                 1019 

 

 

 

Media Framing

News Framing Analysis

 Frame Analysis

 Frame Building

 



 

 
1020 1020 

 Frame Setting

 

 Frame Effects

 

Entman

De 

Vreese 

Integrated Framing Process 
Model 

–

–



 

                 1021 

 

 

                        Frame-setting                           Frame-building 

                       

                  

                  

                   

                        

                      

                 
       

                 

          

        

Frame-building

Frame-setting

"COP27 " 



 

 
1022 1022 

Frame-Building

 

 

 

 

 :Issue-Specific Frames



 

                 1023 

Inductive Approach

 Generic Frames

Deductive Approach

 
 

- Iyengar

Thematic Frames

Episodic frames

- Cappella & Jamieson

Strategy Frames



 

 
1024 1024 

Issue Frames

 

- Semetko & Valkenburg

Attribution of 

ResponsibilityEconomic Consequences

ConflictHuman Interests

Morality 

- De Vreese & Boomgaarden

Frame Valence

Positively-valenced Frames

Negatively-valenced Frames

 

Generic Frames

 

:Frame-Setting 



 

                 1025 

 Frame-

setting

Agenda-setting

 

Consequences of 

Framing

 

News Framing Effects

 Issue Interpretation



 

 
1026 1026 

 Cognitive Effects

 

 Affective Effects

– 

 Attitudinal Effects

 

 Behavioral Effects

 

 "Frame-setting"

 Cognitive & Attitudinal Effects

 



 

                 1027 

 

 

Episodic Frames

Thematic 

Frames

 

 

 

 

 

 

 

 

 

Frame Analysis Research

News Frames Effects Research



 

 
1028 1028 

Generic Frames––

Cognitive & 

Attitudinal Effects

 

Climate Change



 

                 1029 

%

Episodic Frames

%Thematic Frames

%%.

2021 ) ,.al. et Stoddart,(

2021 ) ,.al. et nay,üG(

Mitigation Frame

Adaptation 

Frame



 

 
1030 1030 

20 ,.al. et ,Badullovich(

2020)

212020) ,Neill’O(

222020) ,.al. et Harrison,(



 

                 1031 

23201 9) Merkley,&  Stecula(

24201 9 ) ,.al. et Pan,(

COP21 "

25 ,cküL(

et. al., 201 8 )



 

 
1032 1032 

26201 7 ) ,.al. et ,Wozniak(

27201 7 ) ,Debrett(

28 ,.al. et Bourk,(

201 7)

29201 4) Feldman,&  Hart(



 

                 1033 

3 0201 4) ,.al. et Liang,(

3 12021 ) Hart,&  Feldman(



 

 
1034 1034 

3 22021 ) ,.al. et McHugh,(

3 3

(León, et. al., 2021 )

3 4)2020 Benegal,&  Bayulgen(



 

                 1035 

–

3 7201 8 ) ,.al. et Nabi,(

3 8201 8 ) Hart,&  Feldman(



 

 
1036 1036 

3 9201 7 ) ,.al. et ,Bilandzic(

40&  Carmichael(

Brulle, 201 7 )

41201 6 ) Feldman,(



 

                 1037 

42201 6 ) ,.al. et Wolsko,(

43201 6 ) ,.al. et Howell,(

44201 4) Howell,(



 

 
1038 1038 

 

 

 

 

 

 

 

 

 

 

 



 

                 1039 

 

 

 

 

 

 

 

 

 

 

Deductive Approach

 

 

 

 

 



 

 
1040 1040 

 

 

 

 

Thematic Frames

Episodic Frames 

 

Positive FramesNegative Frames 

 

 

 

 

 

  

  

  

 



 

                 1041 

 Thematic 

FramesEpisodic Frames

 Thematic 

FramesEpisodic Frames

 

 Positively-

valenced FramesNegatively-valenced 

Frames

 

 Positively-

valenced FramesNegatively-valenced 



 

 
1042 1042 

Frames

 

 

Human Interest Frame

 

 

Human Interest Frame

 

Deductive Content Analysis

Semetko and 

Valkenburg



 

                 1043 



 

 
1044 1044 

 

 

 

 

 



 

                 1045 

 

 

 

 

 

 

 

 

 

 

 

 

Pivot Tables

 

 

 



 

 
1046 1046 

 

 

 

 

 

Posttest-only Control Group Design

Confounding or 

Extraneous Variables

 

Thematic Frames



 

                 1047 

Episodic Frames

"Random 

Assignment"

"Random 

"Sampling

Stimulus Material

 



 

 
1048 1048 

Message Variance

 

 

 

 

 



 

                 1049 

 

 



 

 
1050 1050 

 

 



 

                 1051 

 

 

 

 

 



 

 
1052 1052 

 

"Manipulation Check"

 

 

Message 

Variance 

 "COP27 "

 

COP27



 

                 1053 

COP27

%%%%%

%%%%

%%%

%%%%

%%%%

%%%%%

%

%

%.

%%.



 

 
1054 1054 

Thematic Frame 

 

Episodic Frame 

%%

%%

%%

%%

%%

%%

%

%



 

                 1055 

Positive Frame 

 

Negative Frame 

%%

%%

%%

%%

%%

%%

%

%



 

 
1056 1056 

  

 



 

                 1057 

Episodic Frame

 

Thematic Frame 

%%

%%

%%

%%

%%

%

%

%%

%

%%

%

%%.



 

 
1058 1058 

%

%

%

%.

 

Positive Frame

 

Negative Frame
 

%%

%%

%%

%%

%%

%

%%

%%

%%

%%



 

                 1059 

%.

%

%

%

%.



 

 
1060 1060 

 

 



 

                 1061 

- 

- 

 

- 

 

- 

 

- 

 



 

 
1062 1062 

 



 

                 1063 

 

47 Konieczna,(

et. al., 201 4)

 



 

 
1064 1064 



 

                 1065 

 

 

 



 

 
1066 1066 

 



 

                 1067 

 



 

 
1068 1068 

 Multivariate Analysis of 

Variance MANOVA

 

 Univariate / GLMAnalysis of 

Variance

 ANCOVA

 

 LSD

 

 

 

 

Thematic FramesEpisodic Frames

 



 

                 1069 

  
 

Total

Total

Total

LSD



 

 
1070 1070 

  

*

*

*

*

 

Thematic FramesEpisodic Frames

 



 

                 1071 

 
 

Total

 

 



 

 
1072 1072 

   

Total

Total

Total

 

 



 

                 1073 

   

Total

 

 



 

 
1074 1074 

   

Total

Total

Total

LSD

 
 

*

*

*



 

                 1075 

 

 

   

Total



 

 
1076 1076 

–



 

                 1077 

 



 

 
1078 1078 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

                 1079 

 

 

 

 

 

 

 Inductive 

Approach

 

 

 

 

 
1 Matthes, J. (2009). What’s in a frame? A content analysis of media framing studies 

in the world’s leading communication journals,1990–2005. Journalism and Mass 

Communication Quarterly, 86(2), 349–367 
2 Lecheler, S., & De Vreese, C. H. (2019). News framing effects: Theory and 

practice. Taylor & Francis: London & New York.  p11 
3 De Vreese, C. H. (2005). News framing: Theory and typology. Information design 

journal+ document design, 13(1), pp. 51-62 
 

4  Metag, J. (2016). "Content Analysis in Climate Change Communication." Oxford 

Research Encyclopedia of Climate Science. Accessed 12 Feb. 2023. 

https://oxfordre.com/climatescience/view/10.1093/acrefore/9780190228620.001.000

1/acrefore-9780190228620-e-486 
 

5 Lecheler, S., & De Vreese, C. H., Op. Cit., p13 
 

6 De Vreese, C. H., Op. Cit.  
7  Schäfer, Mike S; O'Neill, Saffron. (2017). Frame Analysis in Climate Change 

Communication: Approaches for Assessing Journalists’ Minds, Online 

Communication and Media Portrayals. In: Nisbet, Matthew; Ho, Shirley; 



 

 
1080 1080 

 
Markowitz, Ezra; O'Neill, Saffron; Schäfer, Mike S; Thaker, Jagadish. Oxford 

Encyclopedia of Climate Change Communication. New York: Oxford University 

Press, n/a. 
8  Schuck, A. R., & De Vreese, C. H. (2006). Between risk and opportunity: News 

framing and its effects on public support for EU enlargement. European Journal of 

Communication, 21(1), 5-32. 
 و 

9  Tewksbury, D., & Scheufele, D. A. (2019). News framing theory and research. In 

Media effects (pp. 51-68). Routledge. 
 

10 De Vreese, C. H., Op. Cit. 
 

11  Scheufele, D. A., & Tewksbury, D. (2007). Framing, agenda setting, and priming: 

The evolution of three media effects models. Journal of communication, 57(1), 9-20. 
 

12 Tewksbury, D., & Scheufele, D. A., Op. Cit.   
 

13 Lecheler, S., & De Vreese, C. H., Op. Cit., pp.35-39   
 

14 - Boukes, M. (2022). Episodic and thematic framing effects on the attribution of 

responsibility: The effects of personalized and contextualized news on perceptions 

of individual and political responsibility for causing the economic crisis. The 

International Journal of Press/Politics, 27(2), 374-395. 

- Lecheler, S., & De Vreese, C. H., Op. Cit. 

- Tewksbury, D., & Scheufele, D. A., Op. Cit. 
المجلة  ،  (. معالجة الإعلام الرقمي لمخاطر التغيرات المناخية2022. )حنفي  جيهان عبد الحميد عبد العزيز  15

 .587-531، 80، ع المصرية لبحوث الإعلام
16  ( العليم.  عبد  الحي  عبد  المواقع 2022مصطفى  في  المناخية  التغيرات  لقضية  الصحفية  التغطية  أطر   .)

 . 1576-1537(، 3)  61، مجلة البحوث الإعلامية دراسة تحليلية، -الصحفية المصرية
17  Stoddart, M. C., Ramos, H., Foster, K., & Ylä-Anttila, T. (2021). Competing 

crises? Media coverage and framing of climate change during the COVID-19 

pandemic. Environmental Communication, 1-17. 
 

18  Günay, D., İşeri, E., Ersoy, M., & Elega, A. A. (2021). Media framing of climate 

change action in carbon locked-in developing countries: Adaptation or mitigation? 

Environmental Communication, 15(5), 663-677.   
19  ( إبراهيم، محمد أحمد حويحي.  العزب، محمد معوض  للقضايا 2021أمل أحمد حسن  الخبرية  المعالجة   .)

المصرية   الصحافة  بين  مقارنة  تحليلية  دراسة  المناخية  التغيرات  لمواجهة  الخاصة  الدولية  والاتفاقات 

 . 383-333( الجزء الثاني، 10)  50، جامعة عين شمس، مجلة العلوم البيئيةوالبريطانية، 
20  Badullovich, N., Grant, W. J., & Colvin, R. M. (2020). Framing climate change 

for effective communication: a systematic map. Environmental research letters, 

15(12), 123002.   

 
21  O’Neill, S. (2020). More than meets the eye: A longitudinal analysis of climate 

change imagery in the print media. Climatic Change, 163(1), 9-26.   
 

22  Harrison, S., Macmillan, A., & Rudd, C. (2020). Framing climate change and 

health: New Zealand’s online news media. Health promotion international, 35(6), 

1320-1330.   
 



 

                 1081 

 
23  Stecula, D. A., & Merkley, E. (2019). Framing climate change: Economics, 

ideology, and uncertainty in American news media content from 1988 to 2014. 

Frontiers in Communication, 4, 6. Accessed 12 Feb. 2023.  

https://www.frontiersin.org/articles/10.3389/fcomm.2019.00006 
 

24  Pan, Y., Opgenhaffen, M., & Van Gorp, B. (2019). Negotiating climate change: A 

frame analysis of COP21 in British, American, and Chinese news media. Public 

Understanding of Science, 28(5), 519-533. 
 

25 Lück, J., Wessler, H., Wozniak, A., & Lycarião, D. (2018). Counterbalancing 

global media frames with nationally colored narratives: A comparative study of 

news narratives and news framing in the climate change coverage of five countries. 

Journalism, 19(12), 1635-1656.    
 

26  Wozniak, A., Wessler, H., & Lück, J. (2017). Who prevails in the visual framing 

contest about the United Nations climate change conferences?, Journalism Studies, 

18(11), 1433-1452. 
 

27  Debrett, M. (2017). Representing climate change on public service television: A 

case study. Public Understanding of Science, 26(4), 452-466.  
 

28  Bourk, M., Rock, J., & Davis, L. S. (2017). Mediating the science: symbolic and 

structural influences on communicating climate change through New Zealand's 

television news. Environmental Communication, 11(6), 821-839.   
 

29  Hart, P. S., & Feldman, L. (2014). Threat without efficacy? Climate change on US 

network news. Science Communication, 36(3), 325-351.  
 

30 Liang, X., Tsai, J. Y., Mattis, K., Konieczna, M., & Dunwoody, S. (2014). 

Exploring attribution of responsibility in a cross-national study of TV news coverage 

of the 2009 United Nations Climate Change Conference in Copenhagen. Journal of 

Broadcasting & Electronic Media, 58(2), 253-271.    
 

31  Feldman, L., & Hart, P. S. (2021). Upping the ante? The effects of “emergency” 

and “crisis” framing in climate change news. Climatic Change, 169(1-2), 10. 
 

32  McHugh, L. H., Lemos, M. C., & Morrison, T. H. (2021). Risk? Crisis? 

Emergency? Implications of the new climate emergency framing for governance and 

policy. Wiley Interdisciplinary Reviews: Climate Change, 12(6), e736.   
 

33  León, B., Boycoff, M. T., & Rodrigo-Jordán, C. (2021). Climate change 

perception among Spanish undergraduates. A reception study on the combination of 

the local, global, gain and loss frames. Communication & Society, 34(1), 57-75. 
 

34 Bayulgen, O., & Benegal, S. (2020). Green Priorities: How economic frames 

affect perceptions of renewable energy in the United States. Energy Research & 

Social Science, 47, 28-36.   
(. دور الصورة 2020عمر أحمد عبد العلي إبراهيم، عبد المسيح سمعان عبدالمسيح، رفعت محمد فياض. )  35

تحليلية الجمهور: دراسة  لدى  البيئية  الإتجاهات  وتنمية  البيئية  القضايا  معالجة  في  الصحف  ببعض  ، الصحفية 

 . 194-159(، 11) 49، مجلة العلوم البيئية، جامعة عين شمس
المعالجة الاعلامية لقضايا  (.2018)  .محمود حسن إسماعيل، مراد حکيم بباوي، وجيهان عطا أرسانيوس  36

الجمهور لدى  البيئية  المسئولية  تنمية  الصحفية وأثرها على  للمؤسسات  المواقع الإلکترونية   .البيئة فى بعض 

 . 362-331(، 3)41، العلوم البيئية مجلة



 

 
1082 1082 

 
37 Nabi, R. L., Gustafson, A., & Jensen, R. (2018). Framing climate change: 

Exploring the role of emotion in generating advocacy behavior. Science 

Communication, 40(4), 442-468.  
38  Feldman, L., & Hart, P. (2018). Broadening exposure to climate change news? 

How framing and political orientation interact to influence selective exposure. 

Journal of Communication, 68(3), 503-524.   
39  Bilandzic, H., Kalch, A., & Soentgen, J. (2017). Effects of goal framing and 

emotions on perceived threat and willingness to sacrifice for climate change. Science 

Communication, 39(4), 466-491.  
 

40  Carmichael, J. T., & Brulle, R. J. (2017). Elite cues, media coverage, and public 

concern: an integrated path analysis of public opinion on climate change, 2001–

2013. Environmental Politics, 26(2), 232-252. 
 

41 Feldman, L. (2016). Effects of TV and cable news viewing on climate change 

opinion, knowledge, and behavior. Oxford Research Encyclopedia of Climate 

Science.    
 

42 Wolsko, C., Ariceaga, H., & Seiden, J. (2016). Red, white, and blue enough to be 

green: Effects of moral framing on climate change attitudes and conservation 

behaviors. Journal of Experimental Social Psychology, 65, 7-19.   
 

43  Howell, R. A., Capstick, S., & Whitmarsh, L. (2016). Impacts of adaptation and 

responsibility framings on attitudes towards climate change mitigation. Climatic 

Change, 136, 445-461. 
 

44  Howell, R. A. (2014). Investigating the long-term impacts of climate change 

communications on individuals’ attitudes and behavior. Environment and Behavior, 

46(1), 70-101.   
 

45  Thorson, E., Wicks, R., & Leshner, G. (2012). Experimental methodology in 

journalism and mass communication research. Journalism & Mass Communication 

Quarterly, 89(1), 112-124.   
 

46 https://www.un.org/ar/climatechange, Accessed Mach 2, 2023.  
47  Konieczna, M., Mattis, K., Tsai, J. Y., Liang, X., & Dunwoody, S. (2014). Global 

journalism in decision-making moments: A case study of Canadian and American 

television coverage of the 2009 United Nations Framework Convention on Climate 

Change in Copenhagen. Environmental Communication, 8(4), 489-507.   



A scientific journal issued by Al-Azhar University, Faculty of Mass Communication

Journal of Mass Communication Research «J M C R»

International Standard Book Number «Paper Edition»9297- 1110

International Standard Book Number “Electronic Edition” 2682- 292X

Deposit - registration number at Darelkotob almasrya /6555

Issue 68 October  2023 - part 2

Managing Editor: Prof. Arafa Amer

Editorial Secretaries:

- Al-Azhar University- Faculty of Mass Communication.
- Telephone Number: 0225108256
- Our website: http://jsb.journals.ekb.eg

Correspondences
- E-mail: mediajournal2020@azhar.edu.eg

Assistants Editor in Chief:

Prof. Fahd Al-Askar
- Media professor at Imam Mohammad Ibn Saud Islamic University
  (Kingdom of Saudi Arabia)

Prof. Abdullah Al-Kindi 
- Professor of Journalism at Sultan Qaboos University (Sultanate of Oman)

Prof. Mahmoud Abdelaty
- Professor of Radio,Television, Faculty of Mass Communication, Al-Azhar University

Prof. Jalaluddin Sheikh Ziyada
 - Media professor at Islamic University of Omdurman (Sudan)

Editor-in-chief: Prof. Reda Abdelwaged Amin
Dean of Faculty of Mass Communication, Al-Azhar University

- Professor of Radio,Television, Faculty of Mass Communication, Al-Azhar University

Chairman: Prof. Salama Daoud President of Al-Azhar University

 Lecturer at Faculty of Mass Communication, Al-Azhar University Dr. Mustafa Abdel-Hay:

 Dr. Mohammed Kamel: Lecturer at Faculty of Mass Communication, Al-Azhar University

 Dr. Ahmed Abdo : Lecturer at Faculty of Mass Communication, Al-Azhar University

 Lecturer at Faculty of Mass Communication, Al-Azhar University Dr. Ibrahim Bassyouni:

Arabic Language Editors : Omar Ghonem, Gamal Abogabal, Faculty of Mass Communication, Al-Azhar University

Deputy Editor-in-chief: Dr. Sameh Abdel Ghani
Vice Dean, Faculty of Mass Communication, Al-Azhar University



Our Journal Publishes Researches, Studies, Book Reviews, 
Reports, and Translations according to these rules:

 Publication is subject to approval by two specialized referees.

 The Journal accepts only original work; it shouldn› t be previously published 

before in a refereed scientific journal or a scientific conference.

 The length of  submitted papers shouldn›t be less than 5000 words and 

shouldn›t exceed 10000 words. In the case of  excess the researcher 

should pay the cost of  publishing.

 Research Title whether main or major, shouldn›t exceed 20 words.

 Submitted papers should be accompanied by two abstracts in Arabic and 

English. Abstract shouldn›t exceed 250 words.

 Authors should provide our journal with 3 copies of  their papers together 

with the computer diskette. The Name of  the author and the title of  his 

paper should be written on a separate page. Footnotes and references 

should be numbered and included in the end of  the text.

 Manuscripts which are accepted for publication are not returned to authors. 

It is a condition of  publication in the journal the authors assign copyrights 

to the journal. It is prohibited to republish any material included in the 

journal without prior written permission from the editor. 

 Papers are published according to the priority of  their acceptance.

 Manuscripts which are not accepted for publication are returned to 

authors.

Rules of Publishing


