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Abstract

The main aim of the research is to examine the previous studies conducted in the
E-marketing field, during the previous 20 years, by analyzing a sample of Arabic and
Foreign research, to know the most important topics, research, trends and to clarify
the scientific models and theories, in addition to monitoring the research method-
ologies that have been relied upon, identifying the research tool, and clarifying the
most important findings of those studies. This study belongs to Meta-analysis stud-
ies. The results assured that Arab studies are scarce In the field of E-marketing that
was conducted in early (2000), while there was an abundance of studies that dealt
with the use of brands for social media for marketing purposes. The vast majority
of the studies adopted the survey, and the research tools varied between the ques-
tionnaire, In-depth interviews, and content analysis guide. The studies depended on
modern models, traditional theories, and others merged between traditional theo-
ries and modern models.

Keywords: E-marketing, Word of mouth, Social media marketing, mobile app mar-
keting, internet buying concerns.
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