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وآخر باللغة الانجليزية لا يزيد عن 250 

كلمة.

 يزود الباحث المجلة بثلاث نسخ من البحث 
 ،C D  مطبوعة بالكمبيوتر .. ونسخة على

على أن يكتب اسم الباحث وعنوان بحثه 
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والهوامش في المتن بأرقام وترد قائمتها في 
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اســـتهدفت الدراســـة قيــاس فاعليــة توظيــف الإنفوجــراف المتحــرك في تصميــم الإعلانــات الإلكترونيــة وانعكاســاته 
علــى مســتوى وعــي الجمهــور بالخدمــات المقدمــة، ودراســة معاييــر الثــراء المعلوماتــي لإعــان الإنفوجــراف المتحــرك 
بالصفحــات الرســمية الحكوميــة، ودراســة نيــة اســتخدام المبحوثــن واتجاهاتهــم نحــو تلــك الخدمــات، والتعــرف 
علــى تأثيــر إعــان الإنفوجــراف علــى ســلوكهم، بالتطبيــق علــى عينــة مــن صفحــات الفيســبوك الرســمية الحكوميــة. 
واســـتخدمت الدراســـة منهـــج المســـح الميداني، وأداتـــه الاســـتبانة الإلكترونـــية، الـــذي تم تطبيقـــه علـــى عينـــة عمديـــة 

متاحـــة قوامهـــا )400( مفـــردة مـــن مســـتخدمي صفحــات الفيســبوك الرســمية الحكوميــة.

ــي تُعــرض مــن خــال إعــان  ــة الت ــج أن اتجاهــات الجمهــور المصــري نحــو الخدمــات الحكومي • أظهــرت النتائ
الإنفوجــراف، أن الجمهــور يميــل إلــى اســتخدام الخدمــات الحكوميــة عبــر الإنفوجــراف المتحــرك، وقــد جــاءت »أنــوي 
ــات«  ــة مشــاهدة الإعلان ــوي مواصل ــا »أن ــى بنســبة %82.9، يليه ــة الأول ــة« في المرتب اســتخدام الخدمــات الحكومي

بنســبة %78.5، وأخيــرًا »أنــوي توصيــة أصدقائــي« بنســبة 77.9%.

• توضــح النتائــج نيــة الجمهــور لاســتخدام الخدمــات المقدمــة عبــر الإنفوجــراف المتحــرك، حيــث كانــت »منظومــة 
الدفــع والتحصيــل الإلكترونــي« في المرتبــة الأولــى بنســبة %80.4، يليهــا »ترشــيد اســتهلاك المياه« بنســبة 75.7%، 
ثــم »الفاتــورة الإلكترونيــة« بنســبة %74.4، و«حملــة التقليــل مــن اســتخدام الأكياس البلاســتيكية« بنســبة 72.6%، 

وأخيــرًا »مبــادرة ســيارات المصريــن بالخــارج« بنســبة 55.3%.

الكلمــات المفتاحيــة: الإنفوجــراف المتحــرك، الإعلانــات الإلكترونيــة، الصفحــات الرســمية الحكوميــة، وعــي 
الجمهــور، الخدمــات الحكوميــة، نمــوذج تقبــل التكنولوجيــا.

The study aimed to measure the effectiveness of employing animated infographics 
in designing electronic advertisements and its impact on the public’s awareness of 
the provided services. It also aimed to examine the informational richness standards 
of animated infographic advertisements on official government pages, study the re-
spondents’ intention to use and their attitudes toward these services, and identify 
the effect of infographic advertisements on their behavior. The study was applied to a 
sample of official government Facebook pages. A field survey methodology was used, 
utilizing an electronic questionnaire administered to a purposive sample of 400 users 
of official government Facebook pages.
• Findings: The results indicated that the Egyptian public’s attitudes toward govern-

ment services presented through animated infographics are positive, with a ten-
dency to use these services. “I intend to use government services” ranked first with 
82.9%, followed by “I intend to continue watching the advertisements” at 78.5%, 
and “I intend to recommend it to my friends” at 77.9%.

• Public Intentions: The results also highlighted the public’s intent to use services 
provided through animated infographics. The “Electronic Payment and Collection 
System” ranked first at 80.4%, followed by “Water Conservation” at 75.7%, “Elec-
tronic Invoice” at 74.4%, “Plastic Bag Reduction Campaign” at 72.6%, and finally the 
“Egyptians Abroad Car Initiative” at 55.3%.
Keywords: Animated Infographics, Electronic Advertising, Official Government Pag-

es, Public Awareness, Government Services, Technology Acceptance Model.
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Abstract



 

                  1315 



 

 
1316 

 

 , ,
,



 

                  1317 

 , ,

 

 , ,



 

 
1318 

 

 



 

                  1319 

 ,

 , ,

 ,



 

 
1320 

 

 í , ,
,,

,
,



 

                  1321 

 ▪ 

,

, , ,

, ,

,

,

í

 ▪ 



 

 
1322 

 ▪ 

,

, ,

 ▪ 



 

                  1323 

✓ 

,

,

,



 

 
1324 

✓ 

 ▪ 

 ▪ 



 

                  1325 

 

 

 



 

 
1326 

• 

• 



 

                  1327 

• 

• 

• 

• 

 

 

 



 

 
1328 

 



 

                  1329 



 

 
1330 



 

                  1331 



 

 
1332 



 

                  1333 



 

 
1334 

• 

• 

• 
• 

• 

• 



 

                  1335 

• 

• 

• 

• 

• 



 

 
1336 

• 

• 

• 

• 

▪ 

▪ 



 

                  1337 

 



 

 
1338 

▪ 

▪ 

▪ 



 

                  1339 

▪ 

▪ 



 

 
1340 

 



 

                  1341 

 



 

 
1342 

 



 

                  1343 



 

 
1344 

 



 

                  1345 



 

 
1346 



 

                  1347 

,,



 

 
1348 

í



 

                  1349 



 

 
1350 

,,

,



 

                  1351 

, , ,

 
1     . https://www.internetworldstats.com/stats.htm Sunday. May.23.02021. at 12: 16 

Pm 

2 . Ahmed Romeia, Eman Mohamed. "The Impact of Infographic Design 

Creativity Techniques on Advertisement Appeal for Health Awareness; a Case 

Study of the Saudi Ministry of Health's Awareness Competition." International 

Design Journal V:14, no. 5 (2024),PP: 249-278. 

3 . Hahmi Hambali Shahrulnizam, Sharkawi Che Din, Nur Aniza Mohd Lazim, 

Nabila Aimi Mohamed Ghazalimed . "The usage of motion graphics in 

promotional videos: a case study for digital technology hub." Idealogy Journal 

8, no. 2 (2023): 237-243. 

4 . Yudhana, Bagas Dwiya, and Oscar Ade Gunawan. "Peran Motion Graphic 

Pada Animasi Kok Bisa Sebagai Media Komunikasi Visual." Nivedana: Jurnal 

Komunikasi dan Bahasa 4, no. 1 (2023)pp: 204-211. 



 

 
1352 

 
5 . Turafy, Aliaa. "Designing the Infographic as an Advertisement in Awareness 

Campaign: The Egyptian MoHP Campaign as a Model." Journal of 

Architecture, Arts and Humanities, v7, no 31 (2022), PP: 668-688.. 

6 . Stella Doukianou, Damon Daylamani-Zad, Kathy. "Implementing an 

augmented reality and animated infographics application for presentations: 

effect on audience engagement and efficacy of communication." Multimedia 

Tools and Applications V 80, No. 20 (2021): PP 30969-30991. 

ممن   . 7 المعالجة  ى  على  الخدمات  لتسويق  كأداة  جرافيك  الموشن  فيديو  استخدام  "أثر  الجليل،  عبد  حمود 

ع الإعلامية  والدراسات  البحوث  مجلة  تجريبية."  شبه  دراسة  المتلقي…  لدى  للمعلومات  ، 15المعرفية 

 1-92، ص 2021

إدراك   8 الإنفوجرافيک في  "تأثير  آية صالح سيد صالح.  الدين،  نسرين عزت جمال  . عبير حسن عبده، 

مضمون حملات التوعية العامة." مجلة العمارة والفنون والعلوم الإنسانية ، المجلد التاسع ، العدد الخامس  

 ..624-610ص (. 2022والاربعون ، مصر، )

9 . Ginting, Elapita Br, and Andi Supriadi Chan. "Designing an Infographic Based 

on a 2D Animation Video entitled Ecosystem in 105269 Sei Beras Sekata State 

Elementary School Children, Sunggal District." GAGAS, v:1, no. 1 (2024), PP: 

22-29. 

10 . Aida Nasuha, Nabila Aimi Ghazali, Sharkawi Che Din . "Exploring The 

Usage of Motion Graphic Elements in Projection Mapping Video to Promote 

Agrotourism in Malaysia." Idealogy Journal 9, no. 2 (2024):.pp26-133. 

11 . Hanna, Dena M. "The impact of mobile and static info-graphic advertising in 

addressing Covid-19 virus crisis in increasing awareness among different 

populations." International Design Journal, V :12, No. 3 (2022),PP: 179-192. 

حنان كامل حنفي مرعي، تأثير الإنفوجرافيك التفاعلي والثابت بمواقع التواصل الاجتماعي في توعية   . 12

للعلاقات   المصرية  الجمعية  منه،  الوقاية  وطرق  المستجد  كورونا  فيروس  بأعراض  الجامعي  الشباب 

 221 - 172(, ص 2021مصر، )مارس  –  31العامة، مجلة بحوث العلاقات العامة الشرق الأوسط، ع

13 . Letícia Lopes Dorneles , Vivian Do Prado Martins , Caroline Silva 

Morelato,Fernanda Dos Santos Nogueira De Goe, Luciana Mara Monti Fonseca, 

Rosangela Andrade Aukar De Camargo Camargo. "Development of an 

animated infographic on Permanent Health Education." Revista Latino-

Americana de Enfermgem 28 (2020). 

14 Davis'" Technology Acceptance Model (TAM)(1989) P320. 

15 Davis, Fred D., Richard P. Bagozzi, and Paul R. Warshaw. "User acceptance of 

computer technology: A comparison of two theoretical models." Management 

science 35, no. 8 (1989): 982-1003. 

16 https://gs.statcounter.com/social-media-stats#monthly-202310-202410  at 1:21 

AM. 21 November 2024. 

17  .  Morris, William. "The American heritage dictionary of the English language", 

Boston: Houghton Mifflin Co, USA ,(1980).  

18. Dictionary.com, LLC. "Effectiveness | Define Effectiveness at 

Dictionary.com." Dictionary.com | Find the Meanings and Definitions of Words 

at Dictionary.com. 2021. Web. 1 June at 11: 43 am. 2021. 

<http://dictionary.reference.com/browse/effectiveness>.).  



 

                  1353 

 
التعلم  19 بيئة  بين نمطي عرض وتوقت الإنفوجرافيك في  التفاعل  اللطيف مرسي "أثر  . أشرف أحمد عبد 

بالدقهلية التربة  كلية  الثانوية"  المرحلة  لدى طلاب  التعلم  بيئة  نحو  والاتجاه  التحصيل  -الإلكتروني على 

 .  61( ص2017، أبريل 2، ج.  2، ع. 25جامعة الأزهر. ورقة بحثية )مجلة العلوم التربوية. مج. 

 .2010إبراهيم عبد العزيز الدعيلج: مناهج وطرق البحث العلمي، دار صفاء للنشر والتوزيع، عمان،  . 20

21   .  Strauss, Judy, Raymond Frost, and Adel I. Ansary. E-marketing. Vol. 4. São 

Paulo: Pearson Prentice Hall, 2009. P.P. 286.287. 

22   .  https://gs.statcounter.com/social-media-stats/all/egypt at 5:20 PM. 29 March 

2021. 

23  .  British Encyclopedia dictionary  ،1984، P310 . 

الخدمات   .  24 تعريف  دليل  التنفيذي،  للمجلس  العامة  دولة  الأمانة  الثاني.  الإصدار  إجراءاتها،  وتوثيق 

 ( 2016الإمارات ) 

 موافق  3إلى  2.34محايد..... من  2.33إلى  1.67غير موافق.... من  1.66إلى  1من  25

بدرجة    3إلى    2.34بدرجة متوسطة..... من    2.33إلى    1.67بدرجة ضعيفة.... من    1.66إلى    1من    26

 كبيرة 

من    1.66إلى    1من    27 استخدامها....  أنوي  من    2.33إلى    1.67لا  أستخدمها.....   3إلى    2.34أنوي 

 أستخدمها بالفعل

بدرجة    3إلى    2.34بدرجة متوسطة..... من    2.33إلى    1.67بدرجة ضعيفة.... من    1.66إلى    1من    28

 كبيرة 

رضوى عبده أحمد. "توظيف الإنفوجرافيک في مواقع الصحف الاقتصادية العربية: دراسة تحليلية في   . 29

 248-199 .,28عدد  ,25مج  ,جامعة أسيوط  ,المجلة العلمية لکلية الآداب  , ضوء نظرية ثراء الوسيلة."

(2022)  

30 . Stella Doukianou, Damon Daylamani-Zad, Kathy. "Implementing an 

augmented reality and animated infographics application for presentations: 

effect on audience engagement and efficacy of communication." Multimedia 

Tools and Applications V 80, No. 20 (2021): PP 30969-30991. 

31 . I. Putu Putra Astawa. "E-Government: Integrated, Fast, Certain and Easy 

Public Service Quality Management in Bali." Management and Applied Social 

Studies Review 1, no. 1 (2023): 29-35. 

32 .Sandita Wijaya, Alfitri,M. Husni Thamrin,Dida H. Salya. "The Impact of 

Electronic Government Policy on Transparency and Accountability in Public 

Services" International Journal of Science and Society (IJSOC), Vol 6, No 2 

,(2024), pp 411-421. 

33 . Stella Doukianou, Damon Daylamani-Zad, Kathy. "Implementing an 

augmented reality and animated infographics application for presentations: 

effect on audience engagement and efficacy of communication." Multimedia 

Tools and Applications V 80, No. 20 (2021): PP 30969-30991. 

34     . Doan, Yen Oanh. "The Benefits of Infographics for Content Marketing on 

Facebook." Seinäjoki University of applied sciences. Faculty of Business and 

Culture, No.3 (2020). 

35 . Zahidah Abd Kadir, Bazilah A. Talip, Safurah Abdul Jalil, Aliya Ali Ebrahim 

Salem Alhosani. "Animated Infographic Video Post on Social-Media For 

Sustainability Awareness." European Proceedings of Social and Behavioural 



 

 
1354 

 
Sciences  ,, The 3rd International Conference on Management and 

Communication , (2023), PP: 473-485. 

36 . Ahmed Romeia, Eman Mohamed. "The Impact of Infographic Design 

Creativity Techniques on Advertisement Appeal for Health Awareness; a Case 

Study of the Saudi Ministry of Health's Awareness Competition." International 

Design Journal V:14, no. 5 (2024),PP: 249-278. 

37 . Hahmi Hambali Shahrulnizam, Sharkawi Che Din, Nur Aniza Mohd Lazim, 

Nabila Aimi Mohamed Ghazalimed . "The usage of motion graphics in 

promotional videos: a case study for digital technology hub." Idealogy Journal 

8, no. 2 (2023): 237-243. 

. نهله زيدان الحوراني. "أثر التعرض لمواد التسويق الإنفوجراف في مواقع التواصل الاجتماعي على    38

المستهلكين"   لدى  اليومية  الشرائية  القرارات  العامة والإعلان    .اتخاذ  العلاقات  لبحوث  العلمية    –المجلة 

 . 441 – 369. ص 2017العدد الثاني عشر. 

المعالجة    39 الخدمات على  لتسويق  الموشن جرافيك كأداة  فيديو  "أثر استخدام  الجليل،  . مني محمود عبد 

ع الإعلامية  والدراسات  البحوث  مجلة  تجريبية."  شبه  دراسة  المتلقي…  لدى  للمعلومات  ، 15المعرفية 

 1-92، ص 2021

40     . Dorneles, Letícia Lopes, Vivian Do Prado Martins, Caroline Silva Morelato, 

Fernanda Dos Santos Nogueira De Goes, Luciana Mara Monti Fonseca, and 

Rosangela Andrade Aukar De Camargo. "Development of an animated 

infographic on Permanent Health Education." Revista Latino-Americana de 

Enfermagem 28 (2020). 

41 . Lee, Seung Heyck, Rudra Kashyap Pandya, Junayd Sajid Hussain, Rebecca 

Jennifer Lau, Emily Anne Brock Chambers, Apple Geng, Bernie Xiong Jin et al. 

"Perceptions of using infographics for scientific communication on social media 

for COVID-19 topics: a survey study." Journal of visual communication in 

medicine 45, no. 2 (2022): 105-113. 

42 . Ahmed Romeia, Eman Mohamed. "The Impact of Infographic Design 

Creativity Techniques on Advertisement Appeal for Health Awareness; a Case 

Study of the Saudi Ministry of Health's Awareness Competition." International 

Design Journal V:14, no. 5 (2024),PP: 249-278. 

43 . Yudhana, Bagas Dwiya, and Oscar Ade Gunawan. "Peran Motion Graphic 

Pada Animasi Kok Bisa Sebagai Media Komunikasi Visual." Nivedana: Jurnal 

Komunikasi dan Bahasa 4, no. 1 (2023)pp: 204-211. 

44 . Zahidah Abd Kadir, Bazilah A. Talip, Safurah Abdul Jalil, Aliya Ali Ebrahim 

Salem Alhosani. "Animated Infographic Video Post On Social-Media For 

Sustainability Awareness." European Proceedings of Social and Behavioural 

Sciences  ,, The 3rd International Conference on Management and 

Communication , (2023), PP: 473-485. 

 

 

 

 

 



 

                  1355 

 
References 

   . https://www.internetworldstats.com/stats.htm Sunday. May.23.02021. at 12: 16 

Pm 

 . Ahmed Romeia, Eman Mohamed. "The Impact of Infographic Design Creativity 

Techniques on Advertisement Appeal for Health Awareness; a Case Study of the 

Saudi Ministry of Health's Awareness Competition." International Design Journal 

V:14, no. 5 (2024),PP: 249-278. 

 . Hahmi Hambali Shahrulnizam, Sharkawi Che Din, Nur Aniza Mohd Lazim, 

Nabila Aimi Mohamed Ghazalimed . "The usage of motion graphics in 

promotional videos: a case study for digital technology hub." Idealogy Journal 8, 

no. 2 (2023): 237-243. 

 . Yudhana, Bagas Dwiya, and Oscar Ade Gunawan. "Peran Motion Graphic Pada 

Animasi Kok Bisa Sebagai Media Komunikasi Visual." Nivedana: Jurnal 

Komunikasi dan Bahasa 4, no. 1 (2023)pp: 204-211. 

 . Turafy, Aliaa. "Designing the Infographic as an Advertisement in Awareness 

Campaign: The Egyptian MoHP Campaign as a Model." Journal of Architecture, 

Arts and Humanities, v7, no 31 (2022), PP: 668-688.. 

 . Stella Doukianou, Damon Daylamani-Zad, Kathy. "Implementing an augmented 

reality and animated infographics application for presentations: effect on 

audience engagement and efficacy of communication." Multimedia Tools and 

Applications V 80, No. 20 (2021): PP 30969-30991. 

-Abdo, A. (2022).. "tathir al'iinfujrafik fi 'iidrak madmun hamalat altaweiat 

aleamati." majalat aleimarat walfunun waleulum al'iinsaniat , almujalad altaasie , 

45(3). 610-624.. 

 . Ginting, Elapita Br, and Andi Supriadi Chan. "Designing an Infographic Based 

on a 2D Animation Video entitled Ecosystem in 105269 Sei Beras Sekata State 

Elementary School Children, Sunggal District." GAGAS, v:1, no. 1 (2024), PP: 

22-29. 

 . Aida Nasuha, Nabila Aimi Ghazali, Sharkawi Che Din . "Exploring The Usage of 

Motion Graphic Elements in Projection Mapping Video to Promote Agrotourism 

in Malaysia." Idealogy Journal 9, no. 2 (2024):.pp26-133. 

 . Hanna, Dena M. "The impact of mobile and static info-graphic advertising in 

addressing Covid-19 virus crisis in increasing awareness among different 

populations." International Design Journal, V :12, No. 3 (2022),PP: 179-192. 

- Maari, H. (2021), tathir al'iinfujrafik altafaeulii walthaabit bimawaqie altawasul 

alaijtimaeii fi taweiat alshabab aljamieii bi'aerad fayrus kuruna almustajidi 



 

 
1356 

 
waturuq alwiqayat minhu, aljameiat almisriat lilealaqat aleamati, majalat buhuth 

alealaqat aleamat Alsharq Al'awsat, 31(2). 

 . Letícia Lopes Dorneles , Vivian Do Prado Martins , Caroline Silva 

Morelato,Fernanda Dos Santos Nogueira De Goe, Luciana Mara Monti Fonseca, 

Rosangela Andrade Aukar De Camargo Camargo. "Development of an animated 

infographic on Permanent Health Education." Revista Latino-Americana de 

Enfermgem 28 (2020). 

 Davis'" Technology Acceptance Model (TAM)(1989) P320. 

 Davis, Fred D., Richard P. Bagozzi, and Paul R. Warshaw. "User acceptance of 

computer technology: A comparison of two theoretical models." Management 

science 35, no. 8 (1989): 982-1003. 

 https://gs.statcounter.com/social-media-stats#monthly-202310-202410  at 1:21 

AM. 21 November 2024. 

 .  Morris, William. "The American heritage dictionary of the English language", 

Boston: Houghton Mifflin Co, USA ,(1980).  

. Dictionary.com, LLC. "Effectiveness | Define Effectiveness at Dictionary.com." 

Dictionary.com | Find the Meanings and Definitions of Words at Dictionary.com. 

2021. Web. 1 June at 11: 43 am. 2021. 

<http://dictionary.reference.com/browse/effectiveness>.).  

- Mursi, A. (2017)."'athar altafaeul biyn namati eard watawaqut al'iinfujrafik fi 

biyat altaealum al'iiliktrunii ealaa altahsil walaitijah nahw biyat altaealum ladaa 

tulaab almarhalat althaanawiati" kalyt alturbat bialdaqahliati-jamieat Al'azhar. 

waraqat bahthia (majalat aleulum altarbawiati. mj. 2(4). 

- Aldueaylaj, I. (2010). manahij waturuq albahth aleilmii, dar Safa' lilnashr 

waltawziei, Amman. 

 .  Strauss, Judy, Raymond Frost, and Adel I. Ansary. E-marketing. Vol. 4. São 

Paulo: Pearson Prentice Hall, 2009. P.P. 286.287. 

 .  https://gs.statcounter.com/social-media-stats/all/egypt at 5:20 PM. 29 March 

2021. 

 .  British Encyclopedia dictionary  ،1984، P310 . 

- Ahmed, R. (2022). "tawzif al'iinfujrafik fi mawaqie alsuhuf alaiqtisadiat 

alearabiati: dirasat tahliliat fi daw' nazariat thara' alwasilati." , almajalat aleilmiat 

likliyt aladab, jamieat Assut, 28(1). 

 . Stella Doukianou, Damon Daylamani-Zad, Kathy. "Implementing an augmented 

reality and animated infographics application for presentations: effect on 

audience engagement and efficacy of communication." Multimedia Tools and 

Applications V 80, No. 20 (2021): PP 30969-30991. 



 

                  1357 

 
 . I. Putu Putra Astawa. "E-Government: Integrated, Fast, Certain and Easy Public 

Service Quality Management in Bali." Management and Applied Social Studies 

Review 1, no. 1 (2023): 29-35. 

 . Sandita Wijaya, Alfitri,M. Husni Thamrin,Dida H. Salya. "The Impact of 

Electronic Government Policy on Transparency and Accountability in Public 

Services" International Journal of Science and Society (IJSOC), Vol 6, No 2 

,(2024), pp 411-421. 

 . Stella Doukianou, Damon Daylamani-Zad, Kathy. "Implementing an augmented 

reality and animated infographics application for presentations: effect on 

audience engagement and efficacy of communication." Multimedia Tools and 

Applications V 80, No. 20 (2021): PP 30969-30991. 

   . Doan, Yen Oanh. "The Benefits of Infographics for Content Marketing on 

Facebook." Seinäjoki University of applied sciences. Faculty of Business and 

Culture, No.3 (2020). 

 . Zahidah Abd Kadir, Bazilah A. Talip, Safurah Abdul Jalil, Aliya Ali Ebrahim 

Salem Alhosani. "Animated Infographic Video Post on Social-Media For 

Sustainability Awareness." European Proceedings of Social and Behavioural 

Sciences  ,, The 3rd International Conference on Management and 

Communication , (2023), PP: 473-485. 

 . Ahmed Romeia, Eman Mohamed. "The Impact of Infographic Design Creativity 

Techniques on Advertisement Appeal for Health Awareness; a Case Study of the 

Saudi Ministry of Health's Awareness Competition." International Design Journal 

V:14, no. 5 (2024),PP: 249-278. 

 . Hahmi Hambali Shahrulnizam, Sharkawi Che Din, Nur Aniza Mohd Lazim, 

Nabila Aimi Mohamed Ghazalimed . "The usage of motion graphics in 

promotional videos: a case study for digital technology hub." Idealogy Journal 8, 

no. 2 (2023): 237-243. 

- Alhawrani, N. (2017). "'athar altaearud limawadi altaswiq al'iinfujraf fi mawaqie 

altawasul alaijtimaeii ealaa aitikhadh alqararat alshirayiyat alyawmiat ladaa 

almustahlikina" . almajalat aleilmiat libuhuth alealaqat aleamat wal'iielan 12(4). 

369 - 441. 

-Abd Aljalil, M. (2021). "'athar aistikhdam fidyu almushin jirafik ka'adaat litaswiq 

alkhadamat ealaa almuealajat almaerifiat lilmaelumat ladaa almutalaqiy... dirasat 

shibh tajribiati." majalat albuhuth waldirasat al'iielamiat 15(1). 

   . Dorneles, Letícia Lopes, Vivian Do Prado Martins, Caroline Silva Morelato, 

Fernanda Dos Santos Nogueira De Goes, Luciana Mara Monti Fonseca, and 

Rosangela Andrade Aukar De Camargo. "Development of an animated 



 

 
1358 

 
infographic on Permanent Health Education." Revista Latino-Americana de 

Enfermagem 28 (2020). 

 . Lee, Seung Heyck, Rudra Kashyap Pandya, Junayd Sajid Hussain, Rebecca 

Jennifer Lau, Emily Anne Brock Chambers, Apple Geng, Bernie Xiong Jin et al. 

"Perceptions of using infographics for scientific communication on social media 

for COVID-19 topics: a survey study." Journal of visual communication in 

medicine 45, no. 2 (2022): 105-113. 

 . Ahmed Romeia, Eman Mohamed. "The Impact of Infographic Design Creativity 

Techniques on Advertisement Appeal for Health Awareness; a Case Study of the 

Saudi Ministry of Health's Awareness Competition." International Design Journal 

V:14, no. 5 (2024),PP: 249-278. 

 . Yudhana, Bagas Dwiya, and Oscar Ade Gunawan. "Peran Motion Graphic Pada 

Animasi Kok Bisa Sebagai Media Komunikasi Visual." Nivedana: Jurnal 

Komunikasi dan Bahasa 4, no. 1 (2023)pp: 204-211. 

 . Zahidah Abd Kadir, Bazilah A. Talip, Safurah Abdul Jalil, Aliya Ali Ebrahim 

Salem Alhosani. "Animated Infographic Video Post On Social-Media For 

Sustainability Awareness." European Proceedings of Social and Behavioural 

Sciences  ,, The 3rd International Conference on Management and 

Communication , (2023), PP: 473-485. 



A scientific journal issued by Al-Azhar University, Faculty of Mass Communication

Journal of Mass Communication Research «J M C R»

International Standard Book Number «Paper Edition»9297- 1110

International Standard Book Number “Electronic Edition” 2682- 292X

Deposit - registration number at Darelkotob almasrya /6555

Issue 73 January 2025 - part 2

Managing Editor: Prof. Arafa Amer

Editorial Secretaries:

- Al-Azhar University- Faculty of Mass Communication.
- Telephone Number: 0225108256
- Our website: http://jsb.journals.ekb.eg

Correspondences
- E-mail: mediajournal2020@azhar.edu.eg

Assistants Editor in Chief:

Prof. Fahd Al-Askar
- Media professor at Imam Mohammad Ibn Saud Islamic University
  (Kingdom of Saudi Arabia)

Prof. Abdullah Al-Kindi 
- Professor of Journalism at Sultan Qaboos University (Sultanate of Oman)

Prof. Mahmoud Abdelaty
- Professor of Radio,Television, Faculty of Mass Communication, Al-Azhar University

Prof. Jalaluddin Sheikh Ziyada
 - Media professor at Islamic University of Omdurman (Sudan)

Editor-in-chief: Prof. Reda Abdelwaged Amin
Dean of Faculty of Mass Communication, Al-Azhar University

- Professor of Radio,Television, Faculty of Mass Communication, Al-Azhar University

Chairman: Prof. Salama Daoud President of Al-Azhar University

 Lecturer at Faculty of Mass Communication, Al-Azhar University Dr. Mustafa Abdel-Hay:

 Dr. Mohammed Kamel: Lecturer at Faculty of Mass Communication, Al-Azhar University

 Dr. Ahmed Abdo : Lecturer at Faculty of Mass Communication, Al-Azhar University

 Lecturer at Faculty of Mass Communication, Al-Azhar University Dr. Ibrahim Bassyouni:

Arabic Language Editors : Dr. Gamal Abogabal, Omar Ghonem, Faculty of Mass Communication, Al-Azhar University

Deputy Editor-in-chief: Dr. Sameh Abdel Ghani
Vice Dean, Faculty of Mass Communication, Al-Azhar University



Our Journal Publishes Researches, Studies, Book Reviews, 
Reports, and Translations according to these rules:

 Publication is subject to approval by two specialized referees.

 The Journal accepts only original work; it shouldn› t be previously published 

before in a refereed scientific journal or a scientific conference.

 The length of  submitted papers shouldn›t be less than 5000 words and 

shouldn›t exceed 10000 words. In the case of  excess the researcher 

should pay the cost of  publishing.

 Research Title whether main or major, shouldn›t exceed 20 words.

 Submitted papers should be accompanied by two abstracts in Arabic and 

English. Abstract shouldn›t exceed 250 words.

 Authors should provide our journal with 3 copies of  their papers together 

with the computer diskette. The Name of  the author and the title of  his 

paper should be written on a separate page. Footnotes and references 

should be numbered and included in the end of  the text.

 Manuscripts which are accepted for publication are not returned to authors. 

It is a condition of  publication in the journal the authors assign copyrights 

to the journal. It is prohibited to republish any material included in the 

journal without prior written permission from the editor. 

 Papers are published according to the priority of  their acceptance.

 Manuscripts which are not accepted for publication are returned to 

authors.

Rules of Publishing


