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تقــدم الدراســة تمييــزًا مفاهيميًــا للتكيــف مــع الســياق واســتعادة الســياق، وطــرح اســتراتيجيات لكيفيــة تعامــل 
المســتخدمين مــع الواقــع الاجتماعــي والتقنــي لانهيــار الســياق؛ لتشــمل اســتراتيجيات التكيــف المختلفــة، مــع تحديــد 
ــاء  ــن خــال إعــادة بن ــار الســياق، م ــد اســتراتيجيات إدارة انهي ــى تحدي ــرات في الدراســة للمســاعدة عل بعــض المتغي
الحــدود الســياقية علــى الأبعــاد النفســية والعلائقيــة والمكانيــة والزمانيــة، باختبــار العوامــل الفرديــة، متمثلــة في )تقليــل 
الجهــد، والوعــي الذاتــي، ومخــاوف الخصوصيــة(، وعوامــل الجمهــور، متمثلــة في )عــدم تجانــس الجمهــور، ونشــاط 
الجمهــور(؛ اعتمــادًا علــى نظريــة إدارة خصوصيــة الاتصــالات، التــي تتفــق مــع الإطــار النظــري والمنهجــي لإدارة انهيــار 
الســياق، وطرحــت الدراســة تصــورًا للتكامــل النظــري والمنهجــي لإدارة انهيــار الســياق، وإدارة خصوصيــة الاتصــالات 
في نطــاق دراســات وســائل التواصــل الاجتماعــي؛ كخطــوة جديــدة في البحــوث النوعيــة )الكيفيــة( في البيئــة الرقميــة، 
كمــا تضيــف الدراســة عامــل الهويــة المهنيــة عامــاً جوهريًــا في التكويــن الثقــافي والاجتماعــي لأعضــاء هيئــة التدريــس 
بالجامعــات، لاستكشــاف العلاقــة الارتباطيــة بــن المتغيــرات المتشــابكة للدراســة )إدارة انهيــار الســياق- الهويــة 
المهنيــة- إدارة خصوصيــة الاتصــالات(، مــن خــال التحليــل الكيفــي لبيانــات المقابــات المتعمقــة مــع )30 عضــو هيئــة 
تدريــس( مــن مســتخدمي وســائل التواصــل الاجتماعــي في الجامعــات المصريــة، وتضيــف الدراســة بعُــدًا منهجيًــا لإثــراء 
ــة، لدراســة دوافــع وســلوكيات  ــة الرقمي ــة في مجــال دراســات البيئ ــة( في الدراســات العربي ــة )الكيفي البحــوث النوعي
المســتخدمين الاتصاليــة في إطــار تكاملــي لمنهجيــة البحــوث الكيفيــة )المنهجيــة الإثنوغرافيــة/ تحليــل البيانــات اعتمــادًا 

علــى المنهجيــة المرتكــزة/ مــزج طريقــة المقابــات المتعمقــة مــع اســتحداث طريقــة الرجــوع للخلــف(.

الكلمــات المفتاحيــة: انهيــار الســياق- وســائل التواصــل الاجتماعــي- الهويــة المهنيــة -أعضــاء هيئــة التدريــس 
إدارة خصوصيــة الاتصــالات. بالجامعــات - نظريــة 

Based on the theory of managing communications privacy, which is authentically 
consistent with the theoretical and methodological framework for managing context 
collapse, the study therefore proposed a vision for the theoretical and methodologi-
cal integration of managing context collapse and managing communications privacy 
within the scope of social media studies as a new step in qualitative (qualitative) re-
search in the digital environment. Also, The study adds the factor of professional iden-
tity as a fundamental factor in the cultural and social formation of university faculty 
members to explore the correlation between the intertwined variables of the study 
(management of context collapse / professional identity/management of communi-
cations privacy) through qualitative analysis of data from in-depth interviews with 
(30 faculty members) users. Social media in Egyptian universities. The study adds a 
methodological dimension to enrich qualitative (qualitative) research in Arab studies 
in the field of digital environment studies to study users’ communicative motivations 
and behaviors within an integrated framework of qualitative research methodology 
(ethnographic methodology / data analysis based on grounded methodology / mixing 
the method of in-depth interviews with the introduction of the backward method). 
In an attempt to develop a theoretical and methodological vision for Arab qualitative 
research and studies in the field of communication and digital media studies.

Keywords: context collapse - social media - professional identity - university faculty 
members - communication privacy management theory

ملخص الدراسة

Abstract



 

                 1483 

,



 

 
1484 



 

                 1485 



 

 
1486 

,



 

                 1487 



 

 
1488 



 

                 1489 

,

,

,



 

 
1490 

,

,



 

                 1491 



 

 
1492 

,



 

                 1493 

,

,



 

 
1494 

,

ö

,

,



 

                 1495 



 

 
1496 

, , ,



 

                 1497 

,,

,

,,



 

 
1498 

,

,



 

                 1499 

,

,,

,



 

 
1500 

,,

,,

,,



 

                 1501 



 

 
1502 



 

                 1503 



 

 
1504 



 

                 1505 



 

 
1506 



 

                 1507 



 

 
1508 



 

                 1509 



 

 
1510 



 

                 1511 



 

 
1512 

,



 

                 1513 



 

 
1514 



 

                 1515 



 

 
1516 



 

                 1517 

,



 

 
1518 



 

                 1519 



 

 
1520 



 

                 1521 



 

 
1522 

 



 

                 1523 



 

 
1524 

ø



 

                 1525 



 

 
1526 



 

                 1527 



 

 
1528 



 

                 1529 



 

 
1530 



 

                 1531 



 

 
1532 



 

                 1533 



 

 
1534 



 

                 1535 



 

 
1536 



 

                 1537 



 

 
1538 

▪ 

▪ 

▪ 

▪ 



 

                 1539 



 

 
1540 



 

                 1541 



 

 
1542 



 

                 1543 



 

 
1544 



 

                 1545 



 

 
1546 



 

                 1547 



 

 
1548 



 

                 1549 



 

 
1550 



 

                 1551 



 

 
1552 



 

                 1553 



 

 
1554 



 

                 1555 

Samantha,Ryan,Szcyrek)2023(Navigating Digital Identity as Graduate Students: 

Perceptions and Experiences Influencing Performativity in Higher Education Journal 

of Business ResearchVolume 166, November 2023, 114119  

https://www.proquest.com/openview/04a451780c8cee5ff136eceb071c4c9e/1?pq-

origsite=gscholar&cbl=18750&diss=y 

2-ChildJ. T., PetronioS.(2011). Unpacking the paradoxes of privacy in CMC 

relationships: The challenges of blogging and relational communication on the 

internet. In WrightK. B., WebbL. M.(Eds.), Computer-mediated communication in 

personal relationships(pp. 21–40).  

https://www.tandfonline.com/doi/abs/10.1080/09523987.2011.576512 



 

 
1556 

3-Lehti L, Kallio J. (2017). Participation in an online social policy discussion: 

Arguments in focus. Discourse, Context & Media, 19, 58-

65.https://www.sciencedirect.com/science/article/abs/pii/S2211695816300708 

4- BeamM. A.,& etal, (2018). Context collapse and privacy management: Diversity 

in Facebook friends increases online news reading and sharing. New Media & 

Society, 20(7), 2296–2314https://doi.org/10.1177/1461444817714790 

https://scholar.google.com/scholar_lookup?title=Context%20collapse%2  

5- MarwickA. E., boydD.(2011). I tweet honestly, I tweet passionately: Twitter 

users, context collapse, and the imagined audience. New Media & Society, 13(1), 

114–133 

https://doi.org/10.1177/1461444810365313 

https://scholar.google.com/scholar_lookup?title=I%20tweet%20honestly%2C%20I

% 

6-DarrC. R., DossE. F.(2022). The fake one is the real one: Finstas, authenticity, and 

context collapse in teen friend groups. Journal of Computer-Mediated 

Communication, 27(4), zmac009https://doi.org/10.1093/jcmc/zmac009 

https://scholar.google.com/scholar_lookup?title=The%20fake%20one%2 

7-BrandtzaegP. B., LüdersM.(2018). Time collapse in social media: extending the 

context collapse. Social Media+ Society, 4(1), 2056305118763349 

doi.org/10.1177/2056305118763349 

https://scholar.google.com/scholar_lookup?title=Time%20collapse%20in 

8-TriggsA. H., MøllerK., NeumayerC.(2021). Context collapse and anonymity 

among queer Redditusers. New Media & Society, 23(1), 5–

21https://doi.org/10.1177/1461444819890353 

https://scholar.google.com/scholar_lookup?title=Context%20collapse%2volume=23

&pages=5-21 

9-BrandtzaegP. B., LüdersM.(2018),op,cit. 

10-Ahmad Goodarzi etal,  (2023 ) Iranian High School Students' Self-presentation on 

a National Educational Social Networking Site: A Reciprocation of 

“Field”,“Habitus”, and “Doxa” Iranian Evolutionary and Educational Psychology 

2023, 5(2): 41-63 Volume 5, Issue 2 (June 2023) 

https://ieepj.hormozgan.ac.ir/browse.php?a_id=470&sid=1&slc_lang=en&ftxt=0 

11-Pennie White(2023)Reflections on Developing Academic Identity During the 

PandemicResearch and Teaching in a Pandemic World pp 527–544 

https://link.springer.com/chapter/10.1007/978-981-19-7757-2_35 

12-Nada Dabbagh,etal,(2015)Using social media to develop personal learning 

environments and self-regulated learning skills: a case studyVol. 3, No. 3, pp 163–

183 • October 12, 2015 

https://www.inderscienceonline.com/doi/abs/10.1504/IJSMILE.2015.07230 

13-Roumbanis Viberg, A&etal, (2019): Teacher educators’ perceptions of their 

profession in relation to the digitalization of society. Journal of Praxis in Higher 

Education, 1(1) 

https://journals.hb.se/jphe/article/view/80 



 

                 1557 

14-Lehti L., Kallio J. (2017). Participation in an online social policy discussion: 

Arguments in focus. Discourse, Context & Media, 19, 58-65. 

https://www.sciencedirect.com/science/article/abs/pii/S2211695816300708 

15-Bullingham Liam, Vasconcelos Ana (2013). ‘The presentation of self in the 

online world’: Goffman and the study of online identities. Journal of Information 

Science, 39, 101–112. 

https://journals.sagepub.com/doi/full/10.1177/0165551512470051 

16-WisniewskiP., LipfordH., WilsonD.(2012) Fighting for my space: Coping 

mechanisms for SNS boundary regulation. Proceedings of the SIGCHI Conference 

on Human Factors in Computing Systems (pp. 609–618). NY: Association for 

Computing Machinery. https://doi.org/10.1145/2207676.2207761 

17-AshforthB. E., KreinerG. E., FugateM.(2000). All in a day’s work: Boundaries 

and micro role transitions. Academy of Management Review, 25(3), 472–491 

https://doi.org/10.5465/amr.2000.3363315 

https://journals.aom.org/doi/abs/10.5465/amr.2000.3363315 

18-MichikyanM., DennisJ., SubrahmanyamK.(2015). Can you guess who I am? 

Real, ideal, and false self-presentation on Facebook among emerging adults. 

Emerging Adulthood, 3(1), 55–64 

https://doi.org/10.1177/2167696814532442 

https://journals.sagepub.com/doi/abs/10.1177/2167696814532442 

19-KiniS., Pathak-ShelatM., JainV.(2022). Conceptualizing “filter-ing”: 

Affordances, context collapse, and the social self online. International Journal of 

Communication, 16, 21 

https://ijoc.org/index.php/ijoc/article/view/18388 

20-Yixin Zou,&etal,(2024) Cross-Contextual Examination of Older Adults’ Privacy 

Concerns,Behaviors, and Vulnerabilities 

https://petsymposium.org/popets/2024/popets-2024-0009.pdf 

21-Whittaker, Steve(2023)Understanding How Social Norms and Affordances 

Explain Self-Presentation on Social MediaVolume 60, Issue 

2,https://doi.org/10.1177/2329488420955215 

https://escholarship.org/uc/item/4c07w087 

22-Jessica, Vitak (2022) The Impact of Context Collapse and Privacy on Social 

Network Site DisclosuresJournal of Broadcasting & Electronic MediaVolume 56, 

Issue 4Pages 451-470 | https://doi.org/10.1080/08838151.2012.732140  

https://www.tandfonline.com/doi/full/10.1080/08838151.2012.732140?scroll=top&

needAccess=true 

23-Xinlin Yao,  &etal (2023)Beyond disclosure: the role of self-identity and context 

collapse in privacy management on identified social media for LGBTQ+ 

peopleJournal of Documentation Volume 79 Issue 3 

https://www.emerald.com/insight/content/doi/10.1108/JD-04-2022-0080/full/html  

24-Oliver L. Haimson)2023(Uncovering Personal Histories: A Technology-

Mediated Approach to Eliciting Reflection on Identity Transitions ACM 

Transactions on Computer-Human InteractionVolume 30 Issue 2Article No.: 23pp 

1–28https://doi.org/10.1145/3504004 



 

 
1558 

https://dl.acm.org/doi/full/10.1145/3504004#d1e1546 

25-Lucas Amaral Laurianoand Thiago Coacci(2023)Losing Control: The Uncertain 

Management of Concealable Stigmas When Work and Social Media 

CollideAcademy of Management JournalVol. 66, No. 1 

https://journals.aom.org/doi/abs/10.5465/amj.2020.0586 

26-Yun Zhang, &etal, (2023)A right to be forgotten’: retrospective privacy concerns 

in social networking servicesBehaviour & Information Technology Volume 42, 

2023 - Issue 7Pages 829-850  

https://www.tandfonline.com/doi/abs/10.1080/0144929X.2022.2046162 

27-Robyn Vanherle(2023)Only for Friends, Definitely Not for Parents: Adolescents’ 

Sharing of Alcohol References on Social Media Features Mass Communication and 

Society Volume 26, - Issue 1 Pages 47-73 

https://www.tandfonline.com/doi/abs/10.1080/15205436.2022.2035767 

28-Nomy Bitman(2023)Which part of my group do I represent?': disability activism 

and social media users with concealable communicative disabilitiesInformation, 

Communication & Society Volume 26, 2023 - Issue 3 Pages 619-636 

https://www.tandfonline.com/doi/abs/10.1080/1369118X.2021.1963463 

29-Philipp K. Masur(2023)The Impact of What Others Do, Approve Of, and Expect 

You to Do: An In-Depth Analysis of Social Norms and Self-Disclosure on Social 

Mediahttps://doi.org/10.1177/20563051231156401https://orcid.org/0000-0003-

3065-7305 

https://journals.sagepub.com/doi/full/10.1177/20563051231156401#bibr40-

20563051231156401 

30-Patrick Yung Kang Lee(2023) Speculating on Risks of AI Clones to Selfhood 

and Relationships: Doppelganger-phobia, Identity Fragmentation, and Living 

MemoriesACM Journals,Proceedings of the ACM on Human-Computer 

Interaction,Vol. 7, No. CSCW1 

https://dl.acm.org/doi/abs/10.1145/3579524 

31-Dilara Keküllüoglu(2023)Twitter has a Binary Privacy Setting, are Users Aware 

of How It Works? Proceedings of the ACM on Human-Computer 

InteractionVolume 7Issue CSCW1Article No.: 104pp 1–

18https://doi.org/10.1145/3579537 

https://dl.acm.org/doi/abs/10.1145/3579537 

32-Ofir Turel, Hamed Qahri-Saremi(2023)Responses to ambivalence toward social 

networking sites: A typological perspective Volume33, Issue2Pages 385-

416https://doi.org/10.1111/isj.12407 

https://onlinelibrary.wiley.com/doi/full/10.1111/isj.12407 

33-Ziv Epstein &etal (2023)The social media context interferes with truth 

discernmentScience AdvancesVol. 9, No. 9 

https://www.science.org/doi/full/10.1126/sciadv.abo6169 

 

34-Lindsey Meeks(2023)Blue bird in a coal mine: How 2020 Democratic 

presidential candidates framed climate change on TwitterJournal of Information 

Technology & Politics Volume 20, Issue 2,Pages 169-183  



 

                 1559 

https://doi.org/10.1080/19331681.2022.2069182  

https://www.tandfonline.com/doi/abs/10.1080/19331681.2022.2069182 

35-Alex Georgakopoulou:(2023)Sharing the Moment Now as Breaking News 

https://ego-stg.kdl.kcl.ac.uk/sections/sharing-life-in-the-moment-as-small-stories-

participation-social-relations-and-the-curation-of-selves/ 

36-Christine M. Tardy(2023)How epidemiologists exploit the emerging genres of 

twitter for public engagement,English for Specific Purposes,Volume 70, April 2023, 

Pages 4-16 

https://www.sciencedirect.com/science/article/pii/S0889490622000539 

37-Brian E Weeks(2024) Too scared to share? Fear of social sanctions for political 

expression on social media Journal of Computer-Mediated Communication, Volume 

29, Issue 1, January 2024, zmad041, https://doi.org/10.1093/jcmc/zmad041 

https://academic.oup.com/jcmc/article/29/1/zmad041/7394121?login=false 

38-Amana Kaskazi&etal,(2023)Engagement at the margins: Investigating how 

marginalized teens use digital media for political participationVolume 25, Issue 

1,https://doi.org/10.1177/14614448211009460 

https://journals.sagepub.com/doi/full/10.1177/14614448211009460?casa 

39-Kim Toffoletti&etal,(2023)Visibility and Vulnerability on Instagram: 

Negotiating Safety in Women’s Online-Offline Fitness SpacesAn Interdisciplinary 

Journal ,Volume 45, Issue 8 Pages 705-723 

https://doi.org/10.1080/01490400.2021.1884628  

https://www.tandfonline.com/doi/abs/10.1080/01490400.2021.1884628 

40-Ebru Surucu-Balci & Gökcay Balci(2023)Building social capital in cruise travel 

via social network sites Current Issues in Tourism, Volume 26, - Issue 7 

https://www.tandfonline.com/doi/full/10.1080/13683500.2022.2047904 

41-Andrew M. Guess &etal,(2023)How do social media feed algorithms affect 

attitudes and behavior in an election campaign? Vol 381, Issue 6656pp. 398-404 

DOI: 10.1126/science.abp9364 

https://www.science.org/doi/abs/10.1126/science.abp9364 

42-Inyoung Shin &Keith N. Hampton(2023)New media use and the belief in a just 

world: awareness of life events and the perception of fairness for self and injustice 

for others Information, Communication & Society Volume 26, 2023 - Issue 2: 

Revisiting Networked China: Challenges for The Study of Digital Media and Civic 

Engagement Pages 388-404 

https://doi.org/10.1080/1369118X.2021.1950804 

https://www.tandfonline.com/doi/abs/10.1080/1369118X.2021.1950804 

43-Andrew Beers &etal,(2023):Followback Clusters, Satellite Audiences, and 

Bridge Nodes: Coengagement Networks for the 2020 US Election , Vol. 17 (2023) 

https://doi.org/10.1609/icwsm.v17i1.22126  

https://ojs.aaai.org/index.php/ICWSM/article/view/22126 

44-Yu Tian& Baohua Zhou (2023)Network matters: An examination of the direct 

and mediated influences of network size and heterogeneity on WeChat fatigue 

Computers in Human BehaviorVolume 139, February 2023, 107489 

https://www.sciencedirect.com/science/article/abs/pii/S0747563222003090 



 

 
1560 

45-Xiaofang Yao(2021)Metrolingualism in online linguistic landscapesInternational 

Journal of Multilingualism Volume 20, 2023 - Issue 2Pages 214-230  

https://doi.org/10.1080/14790718.2021.1887197  

https://www.tandfonline.com/doi/abs/10.1080/14790718.2021.1887197 

46-Amit Pinchevski(2023) Social media’s canaries: content moderators between 

digital labor and mediated trauma,Volume 45, Issue 

1https://doi.org/10.1177/01634437221122226 

https://journals.sagepub.com/doi/full/10.1177/01634437221122226 

47-Zoe Hurley(2023)Laughable Resistance? The Role of Humour in Middle Eastern 

Women’s Social Media Empowerment,The Palgrave Handbook of Gender, Media 

and Communication in the Middle East and North Africa pp 489–507  

https://link.springer.com/book/10.1007/978-3-031-11980-4 

48-Loh, Jennifer and walsh, michael,(2023)Time Heals: Context Collapse, Social 

Media and the Waning of Negative Affect. 44 Pages 

https://ssrn.com/abstract=4359610 or http://dx.doi.org/10.2139/ssrn.4359610  

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=4359610 

49- Michael James Walsh& Jennifer (M.I) Lohand 2023) ) Social Media Context 

Collapse:The Consequential DifferencesBetween Context CollusionVersus Context 

Collision journals.sagepub.com/home/smsDOI: 10.1177/20563051211041646 

https://researchsystem.canberra.edu.au/ws/portalfiles/portal/46832734/20563051211

041646.pdf 

50-Patrick L. Lê (2024)Enjoying the Betwixt and Between: Liminoid identity 

construction on Twitterand Michel W. LanderVolume 44, Issue 

9,https://doi.org/10.1177/01708406231166808 

https://journals.sagepub.com/doi/full/10.1177/01708406231166808#bibr9-

01708406231166808 

51-Ashim Malhotra,etal,(2023)A Critical Appraisal of Educational Theory to 

Examine HBCU and Black Students’ Professional Identity FormationAmerican 

Journal of Pharmaceutical Education Volume 87, Issue 11 

https://www.sciencedirect.com/science/article/abs/pii/S0002945923005612 

52-Jeffrey CL Looi,etal (2023)Remaining on course, online: Reflections and 

recommendations on more effective psychiatrist participation in online chat forums 

in the context of social media dynamics,Volume 31, Issue 5 

https://doi.org/10.1177/10398562231186244 

https://journals.sagepub.com/doi/full/10.1177/10398562231186244 

53-Noha Atef, etal,(2023) Influencers” or “Doctors”? Physicians’ Presentation of 

Self in YouTube and Facebook VideosInternational Journal of Communication Vol 

17   

https://ijoc.org/index.php/ijoc/article/view/19700 

54-Alysha Hachey,etal,(2023)No filter: navigating well-being in troubled times as 

social media influencers Journal of Marketing Management, Volume 39, 2023 - 

Issue 11-12Pages 1098-1131 

https://www.tandfonline.com/doi/abs/10.1080/0267257X.2023.2218858 

 



 

                 1561 

55-Paola Sedda& Oihana Husson(2023)Social Media Influencers: A New Hybrid 

Professionalism in the Age of Platform Capitalism? pp 281–304 

https://link.springer.com/chapter/10.1007/978-3-031-31278-6_13 

56-Aparna Gonibeed, &Syed Imran Saqib (2023)Regulating professional identities 

in the epoch of social media: exploring the process of identity creation for IT 

workers in India  , Information Technology & PeopleVolume 36 Issue 3 

https://www.emerald.com/insight/content/doi/10.1108/ITP-08-2021-0626/full/html 

57-Michelle Tao and Nicole B. Ellison(2023) It’s Your Finsta at the End of the Day 

Kind of”: Understanding Emerging Adults’ Self-Presentational Changes on 

Secondary Accountshttps://doi.org/10.1177/20563051231152812 

https://journals.sagepub.com/doi/full/10.1177/20563051231152812 

58-Shan Jiang, S.M.ASCE(2023)Fostering Resilience in Project Teams: Adaptive 

Structuration Perspective,Journal of Management in EngineeringVolume 40, Issue 

1https://doi.org/10.1061/JMENEA.MEENG-5615 

https://ascelibrary.org/doi/abs/10.1061/JMENEA.MEENG-5615 

59-Holly J. Humphrey, MD, MACP(2021)Social Media, Professional Identity 

Formation, and the Practice of Medicine: To Tweet or Not to Tweet Center for 

Social ConcernsBaruch SchwarzInterdisciplinary Journal of e-Skills and Lifelong 

LearningAccelerated Professional Identity Development Through Social Network 

Sites 

https://socialconcerns.nd.edu/social-media-professional-identity-formation-and-the-

practice-of-medicine-to-tweet-or-not-to-tweet/ 

60-Claudine Bonneau(2023) Romanticisation and monetisation of the digital nomad 

lifestyle: The role played by online narratives in shaping professional identity 

workVolume 30, Issue 1https://doi.org/10.1177/13505084221131638 

https://journals.sagepub.com/doi/full/10.1177/13505084221131638 

61-Riley M., Robertson B. (2021) ‘#farming365 – Exploring Farmers’ Social Media 

Use and the (Re)presentation of Farming Lives’, Journal of Rural Studies Volume 

87, October 2021, Pages 99-111https://doi.org/10.1016/j.jrurstud.2021.08.028 

https://www.sciencedirect.com/science/article/abs/pii/S0743016721002643 

62-Kristen Barta,etal,(2023)Toward a Feminist Social Media Vulnerability 

TaxonomyProceedings of the ACM on Human-Computer InteractionVolume 7Issue 

CSCW1 pp 1–37,https://doi.org/10.1145/3579533 

https://dl.acm.org/doi/abs/10.1145/3579533 

-63 Samantha,Ryan,Szcyrek)2023),op.cit.  
64-Caleb T. Carr, etal, (2023) Posts are my own”: effects of social media 

disclaimers on perceptions of employees and their organizations from tweets and 

retweetsCorporate Communications: An International Journal Volume 28 Issue 5 

https://www.emerald.com/insight/publication/issn/1356-3289/vol/28/iss/5 

-65 Pawel Korzynski, etal, (2023)Corporate opinion leadership on professional social 

media , Management Decision Volume 61 Issue 1 

https://www.emerald.com/insight/content/doi/10.1108/MD-07-2021-0950/full/html 



 

 
1562 

66-Guruprasad Gadgil(2023)Mediation of transgender impression management 

between transgender privacy paradox and Trans Facebook Persona: A trans 

perspectiveComputers in Human Behavior Volume 143, June 2023, 107700 

https://www.sciencedirect.com/science/article/abs/pii/S0747563223000511 

67--Franzisca Wederetal, etal,(2023)Curating conversations in times of 

transformation: Convergence in how public relations and journalism are “Doing” 

communicationVolume 12, Issue 2,https://doi.org/10.1177/2046147X231154550 

https://journals.sagepub.com/doi/full/10.1177/2046147X231154550 

-68 Jeffrey P. Carpenter(2023)The education influencer: A new player in the 

educator professional landscapeJournal of Research on Technology in Education 

Volume 55, - Issue 5 Pages 749-764 | 

https://doi.org/10.1080/15391523.2022.2030267 

https://www.tandfonline.com/doi/abs/10.1080/15391523.2022.2030267 

69-Cameron W. Piercy&etal(2023)The Structuration of Identification on 

Organizational Members’ Social MediaInternational Journal of Business 

CommunicationVolume 60, Issue 2 https://doi.org/10.1177/2329488420955215 

https://journals.sagepub.com/doi/full/10.1177/2329488420955215 

-70 Pengxiang Li,etal (2023):From context adaptation to context restoration: 

trategies, motivations, and decision rules of managing context collapse on WeChat , 

Journal of Computer-Mediated Communication, Volume 29, Issue 1, January 2024, 

zmad043, https://doi.org/10.1093/jcmc/zmad043 

https://academic.oup.com/jcmc/article/29/1/zmad043/7420464?login=false 

71-Sandra Petronio(2010) Communication Privacy Management Theory: What Do 

We Know About Family Privacy Regulation? 2010 Volume2, Issue3Pages 175-

196https://doi.org/10.1111/j.1756-2589.2010.00052.x 

https://onlinelibrary.wiley.com/doi/10.1111/j.1756-2589.2010.00052.x#b68 

Communication Privacy Management Theory-Disclosure Of Information -72  

in Interpersonal Communication, Organisational Communication  

https://www.communicationtheory.org/communication-privacy-management-

theory-disclosure-of-information/ 

73-Sandra Petronio and Wesley T. Durham (2015) Communication Privacy 

Management Theory Significance for Interpersonal Communication 

https://us.sagepub.com/sites/default/files/upm-assets/64506_book_item_64506.pdf 

74-Yu Wang, Daqing Zheng, Yulin Fang(2023) Public information sharing 

in enterprise social networks: a communication privacy management perspective 

https://www.emerald.com/insight/content/doi/10.1108/INTR-09-2022-

0745/full/html 

75-Hinde, C. and Ophoff, J. (2020), “The technological panopticon: electronic 

monitoring and surveillance within the workplace: employee turbulence through 

perceptions of privacy infringement”, in Anthony, V. (Ed.), IFIP Working Group 8, 

p. 15.Proceeding of 2020 Dewald Roode Workshop on Information Systems 

Security ResearchAmes, IA, USA11/11.13 



 

                 1563 

76-Li, K., Cheng, L. and Teng, C.-I. (2020), “Voluntary sharing and mandatory 

provision: private information disclosure on social networking sites”, Information 

Processing and Management, Vol. 57 No. 1, pp. 102-128. 

77-Petronio, S. and Durham, W.T. (2015), Communication Privacy Management 

Theory, John Wiley & Sons, Edison, NJ. 

-78 Kehr, F., Wentzel, D. and Mayer, P. (2013), “Rethinking the privacy calculus: on 

the role of dispositional factors and affect”, Proceedings of the International 

Conference on Information Systems (ICIS 2013), Atlanta, GA, USA, Milan, Italy, 

AIS Association for Information 

Yu Wang, Daqing Zheng, Yulin Fang(2023) op,cit. -79  

80-Kehr, F., Wentzel, D. and Mayer, P. (2013) op,cit. 

81-Communication Privacy Management Theory, op,cit.  

82-Petronio, S. (2002). Boundaries of privacy: Dialectics of disclosure. Albany: 

State University of New York Press. 

https://muse.jhu.edu/book/4588 

-83 Prost, A. (1991). Public and private spheres in France. In A. Prost & G. Vincent 

(Eds.), A history of private life (pp. 3–103). Cambridge, MA: Belknap Press of 

Harvard University. 

https://scholar.google.com/scholar_lookup?hl=en&publication_year=1991&pages=3

-103&author=A.+Prost&title=A+history+of+private+life 

84-Communication Privacy Management Theory, op,cit. 

85-Petronio, S. (2002),op,cit. 

-86 Chen, J.V., Nguyen, H.V.V. and Ha, Q.-A. (2020), “Understanding location 

disclosure behaviour via social networks sites: a perspective of communication 

privacy management theory”, International Journal of Mobile Communications, 

Vol. 18 No. 6, pp. 690-713. 

87-Ibid 

Communication Privacy Management Theory,op,cit.  -88  

89-Petronio, S. and Durham, W.T. (2015), Communication Privacy Management 

Theory, John Wiley & Sons, Edison, NJ. 

https://muse.jhu.edu/book/4588 

-90 Petronio, S. (2002) ,op,cit.  

91-Ibid 

-92 Sandra Petronio(2010) ,op.cit. 

Hinde, C. and Ophoff, J. (2020) -93  

-94 GoffmanE.1959The presentation of self in everyday lifeDoubleday 

https://www.taylorfrancis.com/chapters/edit/10.4324/9781315775357-

52/presentation-self-everyday-life-erving-goffman 

Edition 2nd Edition2018 

95-boydD ,MarwickA (2011). I tweet honestly, I tweet passionately: Twitter users, 

context collapse, and the imagined audience. New Media & Society, 13(1), 114–133 

. https://doi.org/10.1177/1461444810365313 

https://scholar.google.com/scholar_lookup?title=I%20tweet%20honestlySociety&vo

lume=13&pages=114-133 



 

 
1564 

96-Loh, Jennifer and walsh, michael, (2023) Time Heals: Context Collapse, Social 

Media and the Waning of Negative Affect. 44 Pages Available at SSRN: 

https://ssrn.com/abstract=4359610 or http://dx.doi.org/10.2139/ssrn.4359610  

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=4359610 

boydD MarwickA(2011), ,op.cit. -97  

boydD MarwickA(2011) ,op.cit. -98  

-99 Darr C. R., DossE. F.(2022). The fake one is the real one: Finstas, authenticity, 

and context collapse in teen friend groups. Journal of Computer-Mediated 

Communication, 27(4), zmac009. https://doi.org/10.1093/jcmc/zmac009 

https://scholar.google.com/scholar_lookup?title=The%20fake%20one%2Mediated%

20Communication&volume=27&pages=zmac009 

-100 WisniewskiP., LipfordH., WilsonD.(2012). Op.cit. 

101-Gil-LopezT., &etal,(2018). One size fits all: Context collapse, self-presentation 

strategies and language styles on Facebook. Journal of Computer-Mediated 

Communication, 23(3), 127–145 

. https://doi.org/10.1093/jcmc/zmy006 

https://scholar.google.com/scholar_lookup?title=One%20size%20fits%20all%3A%2

0Context%20collapse%2C%20self- 

102-HoganB.(2010). The presentation of self in the age of social media: 

Distinguishing performances andexhibitions online. Bulletin of Science, Technology 

& Society, 30(6), 377–386 

https://doi.org/10.1177/0270467610385893 

https://scholar.google.com/scholar_lookup?title=The%20presentation%20of%20self 

103-boydD. M.(2008). Taken out of context: American teen sociality in networked 

publics. University of California 

https://www.proquest.com/openview/9cc930ef134daf46c17434d2992e8251/1?pq-

origsite=gscholar&cbl=18750 

104-BrandtzaegP. B., LüdersM.(2018). Op.cit. 

105-KiniS., Pathak-ShelatM., JainV.(2022). Op.vit. 

106-Jennifer ,Lohand &Michael ,Walsh 2023) )Social Media Context Collapse:The 

Consequential DifferencesBetween Context Collusion 

Versus Context CollisionDOI: 10.1177/20563051211041646 

journals.sagepub.com/home/sms 

https://researchsystem.canberra.edu.au/ws/portalfiles/portal/46832734/20563051211

041646.pdf 

107-DavisJ. L., JurgensonN.(2014). Context collapse: Theorizing context collusions 

and collisions. Information, Communication & Society, 17(4), 476–485 

https://doi.org/10.1080/1369118X.2014.888458 

https://www.tandfonline.com/doi/abs/10.1080/1369118X.2014.888458 

108-AshforthB. E., KreinerG. E., FugateM.(2000). Op.cit. 

109-ZhaoX., & etal.(2013). The many faces of Facebook: Experiencing social media 

as performance, exhibition, and personal archive. Proceedings of the SIGCHI 

Conference on Human Factors in Computing Systems (pp. 1–10). NY: Association 

for Computing Machinery. https://doi.org/10.1145/2207676.2207761 



 

                 1565 

110-GoffmanE.1959The presentation of self in everyday lifeDoubleday 

111-Nippert-EngC. E.(1996). Home and work: Negotiating boundaries through 

everyday life. University of Chicago Press 

https://books.google.com.eg/books?hl=ar&lr=&id=KEHjTYnTMUC&oi=fnd&pg=P

P16&ots=5qe4ArFLbU&sig=1- 

112-MichaelsenS., JohnsonD. E, (1997). Border theory: The limits of cultural 

politics. U of Minnesota Press 

https://books.google.com.eg/books?hl=ar&lr=&id=7KdEVrpYFoIC&oi=fnd&pg=P

R5&ots 

113-AshforthB. E., KreinerG. E., FugateM.(2000). Op.cit. 

114-Nippert-EngC. E.(1996). Home and work: Negotiating boundaries through 

everyday life. University of Chicago Press 

https://books.google.com.eg/books?hl=ar&lr=&id=KEHjTYnTMUC&oi=fnd&pg=P

P16&ots=5qe4ArFLbU&sig=1- 

115-AshforthB. E., KreinerG. E., FugateM.(2000) ,op.cit. 

116-Nippert-EngC. E.(1996).op.cit. 

117-LittE., HargittaiE.(2016). The imagined audience on social network sites. Social 

Media+ Society, 2(1), 2056305116633482 

https://doi.org/10.1177/2056305116633482 

https://journals.sagepub.com/doi/full/10.1177/2056305116633482 

118-DarrC. R., DossE. F.(2022). Op.cit. 

120-BrandtzaegP. B., LüdersM.(2018). Op.cit. 

121-Nasser M. Sabah(2023):The Impact of Social Media-Based Collaborative 

Learning Environments on Students’ Use Outcomes in Higher Education, 

International Journal of Human–Computer Interaction Volume 39, 2023 - Issue 3 

,Pages 667-689 

https://www.tandfonline.com/doi/abs/10.1080/10447318.2022.2046921 

122-Stryker S., Burke P. J. (2000). The past, present, and future of an identity 

theory. Social Psychology Quarterly, 63, 284-297. 

https://scholar.google.com/scholar_lookup?title=The+past%2C+present%2C+a 

123-Jones S. R., McEwen M. K. (2000). A conceptual model of multiple dimensions 

of identity. Journal of College Student Development, 41, 405-414. 

https://citeseerx.ist.psu.edu/document?repid=rep1&type=pdf&doi=b6135ba3537d59

60c6580df5f80ae1ef649ec7d4 

124-Li X., Hou Z. J., Jia Y. (2015). The influence of social comparison on career 

decision-making: Vocational identity as a moderator and regret as a mediator. 

Journal of Vocational Behavior, 86, 10-19. 

https://www.sciencedirect.com/science/article/abs/pii/S0001879114001225 

125-Akkerman S. F., Meijer P. C. (2011). A dialogical approach to conceptualizing 

teacher identity. Teaching and Teacher Education, 27, 308-319. 

https://www.sciencedirect.com/science/article/abs/pii/S0742051X10001502 

126-Hong J., Greene B., Lowery J. (2017). Multiple dimensions of teacher identity 

development from pre-service to early years of teaching: A longitudinal study. 

Journal of Education for Teaching, 43, 84-98. 



 

 
1566 

https://www.tandfonline.com/doi/abs/10.1080/02607476.2017.1251111 

127-Jones S. R., McEwen M. K. (2000). A conceptual model of multiple dimensions 

of identity. Journal of College Student Development, 41, 405-414. 

https://citeseerx.ist.psu.edu/document?repid=rep1&type=pdf&doi=b6135ba3537d59

60c6580df5f80ae1ef649ec7d4 

128-Leeds-Hurwitz W. (2009). Social construction of reality. In Littlejohn S., Foss 

K. (Eds.), Encyclopedia of communication theory (pp. 892-895). Thousand Oaks, 

CA: SAGE. 

https://scholar.google.com/scholar_lookup?title=Social+construction+of+reality&au

thor= 

 129-Stets J. E., Serpe R. T. (2016). New directions in identity theory and research. 

New York, NY: Oxford University Press. 

https://books.google.com.eg/books?hl=ar&lr=&id=_vfmDAAAQBAJ&oi=fnd&pg=

PT8&ot 

130-Huang-Horowitz N. C., Freberg K. (2016). Bridging organizational identity and 

reputation messages online: A conceptual model. Corporate Communications: An 

International Journal, 21, 195-212. 

https://www.emerald.com/insight/content/doi/10.1108/CCIJ-06-2014-0034/full/html 

131-Davis J. L., Jurgenson N. (2014). Context collapse: Theorizing context 

collusions and collisions. Information, Communication & Society, 17, 476-485. 

https://www.tandfonline.com/doi/abs/10.1080/1369118X.2014.888458 

132-van Dijck J. (2013). “You have one identity”: Performing the self on Facebook 

and LinkedIn. Media, Culture & Society, 35, 199-215. 

https://journals.sagepub.com/doi/abs/10.1177/0163443712468605 

133-Bian L., Leslie S. J., Cimpian A. (2017). Gender stereotypes about intellectual 

ability emerge early and influence children’s interests. Science, 355, 389-391. 

https://www.science.org/doi/full/10.1126/science.aah6524 

134-Pinkard N., Erete S., Martin C. K., McKinney de, Royston M. (2017). Digital 

Youth Divas: Exploring narrative-driven curriculum to spark middle school girls’ 

interest in computational activities. Journal of the Learning Sciences, 26, 477-516. 

https://www.tandfonline.com/doi/abs/10.1080/10508406.2017.1307199 

135-Papacharissi Z. (2012). Without you, I’m nothing: Performances of the self on 

Twitter. International Journal of Communication, 6, 1989-2006. 

https://ijoc.org/index.php/ijoc/article/view/1484 

136-Jameson D. A. (2014). Crossing public-private and personal-professional 

boundaries: How changes in technology may affect CEOs’ communication. Business 

and Professional Communication Quarterly, 77, 7-30. 

https://journals.sagepub.com/doi/abs/10.1177/2329490613517133 

137-Ashforth B. E., Schinoff B. S., Rogers K. M. (2016). “I identify with her,” “I 

identify with him”: Unpacking the dynamics of personal identification in 

organizations. Academy of Management Review, 41, 28-60. 

https://journals.aom.org/doi/abs/10.5465/amr.2014.0033 

138-Copes H., Leban L., Kerley K. R., Deitzer J. R. (2016). Identities, boundaries, 

and accounts of women methamphetamine users. Justice Quarterly, 33, 134-158. 



 

                 1567 

https://www.tandfonline.com/doi/abs/10.1080/07418825.2014.897365 

139-Stets J. E., Serpe R. T. (2016). New directions in identity theory and research. 

New York, NY: Oxford University Press. 

https://books.google.com.eg/books?hl=ar&lr=&id=_vfmDAAAQBAJ&oi=fnd&pg=

PT8  

140-Dabbagh N., Kitsantas A., Al-Freih M., Fake H. (2015). Using social media to 

develop personal learning environments and self-regulated learning skills: A case 

study. International Journal of Social Media and Interactive Learning 

Environments, 3, 163-183. 

https://www.inderscienceonline.com/doi/abs/10.1504/IJSMILE.2015.072300 

141-Hong J., Greene B., Lowery J. (2017). Multiple dimensions of teacher identity 

development from pre-service to early years of teaching: A longitudinal study. 

Journal of Education for Teaching, 43, 84-98. 

https://www.tandfonline.com/doi/abs/10.1080/02607476.2017.1251111 

 142-Jin Y., Liu B. F., Austin L. L. (2014). Examining the role of social media in 

effective crisis management: The effects of crisis origin, information form, and 

source on publics’ crisis responses. Communication Research, 41, 74-94. 

https://journals.sagepub.com/doi/abs/10.1177/0093650211423918 

143-Ibid. 

144-Pinkard N., Erete S., Martin C. K., McKinney de, Royston M. (2017). Op.cit. 

145-Alvesson M., Sandberg J. (2013). Has management studies lost its way? Ideas 

for more imaginative and innovative research. Journal of Management Studies, 50, 

128-152. 

https://onlinelibrary.wiley.com/doi/full/10.1111/j.1467-6486.2012.01070.x 

146-van Dijck J. (2013). Op.cit. 

147-Alvesson M., Sandberg J. (2013). Op.cit. 

148-Grajales F. &.etal, (2014). Social media: A review and tutorial of applications 

in medicine and health care. Journal of Medical Internet Research, 16, e13. 

https://www.jmir.org/2014/2/e13 

149- Alvesson M., Sandberg J. (2013). Op.cit. 

150-van Dijck J. (2013). Op.cit. 

151-Grajales F. &.etal, (2014). Op.cit. 

152-Davis J. L., Jurgenson N. (2014). Op.cit. 

153-Loh, Jennifer and walsh, michael, (2023) Time Heals: Context Collapse, Social 

Media and the Waning of Negative Affect. 44 Pages Available at SSRN: 

https://ssrn.com/abstract=4359610 or http://dx.doi.org/10.2139/ssrn.4359610  

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=4359610 

154-ZhaoX., SalehiN., NaranjitS., AlwaalanS., VoidaS., CosleyD.(2013),op,cit. 

155- Ibid 

Op,cit(Leeds-Hurwitz, 2009)156- 

157-Hunter, D., McCallum, J. and Howes, D. (2019) Defining Exploratory-

Descriptive 

 Qualitative (EDQ) research and considering its application to healthcare. Journal of 

Nursing and Health Care, 4https://eprints.gla.ac.uk/180272/7/180272.pdf  (1 ,)  



 

 
1568 

https://pressbooks.pub/scientificinquiryinsocialwork/chapter/7-1-types-of-research/ 

158- Adi Bhat البحث الاستكشافي: التعريف والأنواع والخصائص 

https://www.questionpro.com/blog/ar/%D8%A7%D9%84%D8%A8%D8%AD%D8

%ABD9%88%D8%A7/#Exploratory_research_Definition 

159-Hunter, D., McCallum, J. and Howes, D. (2019) op.cit. 

https://eprints.gla.ac.uk/180272/7/180272.pdf 

https://pressbooks.pub/scientificinquiryinsocialwork/chapter/7-1-types-of-research/ 

160-Raimo Streefkerk. (2023). Inductive vs. Deductive Research Approach | Steps 

& Example 

https://www.scribbr.com/methodology/inductive-deductive-reasoning 

161-Hunter, D., McCallum, J. and Howes, D. (2019) op.cit. 

162-Piacentini, M. and Mailer, G. (2006) Symbolic Consumption in Teenagers’ 

Clothing Choices, Journal ofConsumer Behaviour 3 (3): 251–262. 

163-Kvale, S. (1996) Interviews: An introduction to qualitative research 

interviewing, CA: Sage. 

164-Michael & Jeffrey(2017)Context collapse and privacy management: Diversity 

in Facebook friends increases online news reading and sharing 

DOI:10.1177/1461444817714790 

https://www.researchgate.net/publication/318027589_Context_collapse_and_privac

y_management_Diversity_in_Facebook_friends_increases_online_news_reading_an

d_sharing 

165-MøllerK., RobardsB.(2019). Walking through, going along and scrolling back: 

Ephemeral mobilities in digital ethnography. Nordicom Review, 40(s1), 95–109 

https://doi.org/10.2478/nor-2019-0016 

https://sciendo.com/article/10.2478/nor-2019-0016?tab=figure-e-tabelle 

166-Kutsyuruba, B. (2017), “Using document analysis methodology to explore 

educational reforms and policy changes in post-Soviet Ukraine”, Reimagining 

Utopias, Sense Publishers, Rotterdam, pp. 199-214. 

167-Kutsyuruba, B. (2017),op.cit. 

168-Petronio, S. (2002). Op.cit. 

169-Miriam J. Metzger(2007) Communication Privacy Management in Electronic 

CommerceJournal of Computer-Mediated Communication, Volume 12, Issue 2, 1 

January 2007, Pages 335–361, https://doi.org/10.1111/j.1083-6101.2007.00328.x 

https://academic.oup.com/jcmc/article/12/2/335/4582963?login=false 

170-Roger Clarke, " personalia page", 2008 

171-Petronio, S. (2002)),op.cit 

172- Ibid 

173-Sandra Petronio and Wesley T. Durham(2015),op.cit. 

174-Afifi, W. A., & Guerrero, L. K. (2000). Motivations underlying topic avoidance 

in close relationships. In S.Petronio(Ed.), Balancing the Secrets of Private 

Disclosures(pp. 165–179). Mahwah, NJ: Erlbuam 

https://books.google.com.eg/books?hl=ar&lr=&id=YFauBAAAQBAJ&oi=fnd&pg=

PA1&ots=sJORfWmUhU&sig=Llp-

RmLF9C_h46IyaIXtoZwk5uI&redir_esc=y#v=onepage&q&f=false 



 

                 1569 

175-Ibid  

176-Communication Privacy Management Theory,op.cit. 

177-Sandra Petronio and Wesley T. Durham (2015) op.cit. 

178-Altman, I., & Taylor, D. A. (1973). Social Penetration: The Development of 

Interpersonal Relationships. New York: Holt, Rinehart, & Winston 

https://psycnet.apa.org/record/1973-28661-000 

179-Ibid 

180-Sandra Petronio and Wesley T. Durham(2015) op.cit. 

181- Miriam J. Metzger(2007),op.cit. 

182-Sandra Petronio and Wesley T. Durham (2015) op.cit. 

183-Petronio, S. (2002) op.cit. 

184-Sheehan, K. B. (1999). An investigation of gender differences in on-line privacy 

concerns and resultant behaviors. Journal of Interactive Marketing, Volume 13, 

Issue 4, 24–38https://doi.org/10.1002/(SICI)1520-6653(199923)13:4<24::AID-

DIR3>3.0.CO;2-O 

https://journals.sagepub.com/doi/abs/10.1002/%28SICI%291520-

6653%28199923%2913%3A4%3C24%3A%3AAID-DIR3%3E3.0.CO%3B2-O 

185-Sandra Petronio and Wesley T. Durham (2015) op.cit. 

186- Miriam J. Metzger2007, op.cit. 

187- Ibid  

188-MøllerK., RobardsB.(2019) op.cit. 

189-AshforthB. E., KreinerG. E., FugateM.(2000) ,op.cit. 

190-Ibid 

191-KiniS., Pathak-ShelatM., JainV.(2022). Op.cit. 

192-BrandtzaegP. B., LüdersM.(2018). Op.cit. 

193-Alvesson M., Sandberg J. (2013). op.cit. 

194-DavisJ. L., JurgensonN.(2014). Op.cit. 

195-Ibid. 

196-DavisJ. L., JurgensonN.(2014).op.cit. 

197-Jin Y., Liu B. F., Austin L. L. (2014). Op.cit. 

198-AshforthB. E., KreinerG. E., FugateM.(2000). op.cit. 

199-MichaelsenS., JohnsonD. E.(Eds.). (1997). Border theory: The limits of cultural 

politics. U of Minnesota Press 

https://books.google.com.eg/books?hl=ar&lr=&id=7KdEVrpYFoIC&oi=fnd&pg=P

R5&ots 

200- Yun Zhang &etal   (2023  ) A right to be forgotten: retrospective privacy concerns 

in social networking servicesBehaviour & Information Technology Volume 42, - 

Issue 7Pages 829-850  

https://www.tandfonline.com/doi/abs/10.1080/0144929X.2022.2046162 

201-Nasser M. Sabah(2023),op.cit. 

202-Kohtamäki, V., & Balbachevsky, E. (2018). University autonomy: From past to 

present. Theoretical and Methodological Perspectives on Higher Education 

Management and Transformation: An advanced reader for PhD students. 



 

 
1570 

https://library.oapen.org/bitstream/handle/20.500.12657/28911/Theoretical_and_Me

thodological_Perspectives_On_Higher_Education.pdf?sequence#page=181 

203-Uerz, D., Volman, M., & Kral, M. (2018). Teacher educators’ competences in 

fostering student teachers’ proficiency in teaching and learning with technology: An 

overview of relevant research literature. Teaching and Teacher Education, 70, 12–

23. https://www.webofscience.com/wos/woscc/full-

record/WOS:000423641900002?SID=EUW1ED0F7886zBT9WVcfUw8HAA5UB 

204-Hökkä, P., & Eteläpelto, A. (2014). Seeking new perspectives on the 

development of teacher education: A study of the Finnish context. Journal of 

Teacher Education, 65(1), 39–52. 

https://journals.sagepub.com/doi/abs/10.1177/0022487113504220 

205-Kohtamäki, V., & Balbachevsky, E. (2018). Op.cit. 

206-KiniS., Pathak-ShelatM., JainV.(2022). Op.cit. 

207-Lindsey Meeks(2023),op.cit.  



A scientific journal issued by Al-Azhar University, Faculty of Mass Communication

Journal of Mass Communication Research «J M C R»

International Standard Book Number «Paper Edition»9297- 1110

International Standard Book Number “Electronic Edition” 2682- 292X

Deposit - registration number at Darelkotob almasrya /6555

Issue 70  April 2024 - part 3

Managing Editor: Prof. Arafa Amer

Editorial Secretaries:

- Al-Azhar University- Faculty of Mass Communication.
- Telephone Number: 0225108256
- Our website: http://jsb.journals.ekb.eg

Correspondences
- E-mail: mediajournal2020@azhar.edu.eg

Assistants Editor in Chief:

Prof. Fahd Al-Askar
- Media professor at Imam Mohammad Ibn Saud Islamic University
  (Kingdom of Saudi Arabia)

Prof. Abdullah Al-Kindi 
- Professor of Journalism at Sultan Qaboos University (Sultanate of Oman)

Prof. Mahmoud Abdelaty
- Professor of Radio,Television, Faculty of Mass Communication, Al-Azhar University

Prof. Jalaluddin Sheikh Ziyada
 - Media professor at Islamic University of Omdurman (Sudan)

Editor-in-chief: Prof. Reda Abdelwaged Amin
Dean of Faculty of Mass Communication, Al-Azhar University

- Professor of Radio,Television, Faculty of Mass Communication, Al-Azhar University

Chairman: Prof. Salama Daoud President of Al-Azhar University

 Lecturer at Faculty of Mass Communication, Al-Azhar University Dr. Mustafa Abdel-Hay:

 Dr. Mohammed Kamel: Lecturer at Faculty of Mass Communication, Al-Azhar University

 Dr. Ahmed Abdo : Lecturer at Faculty of Mass Communication, Al-Azhar University

 Lecturer at Faculty of Mass Communication, Al-Azhar University Dr. Ibrahim Bassyouni:

Arabic Language Editors : Omar Ghonem, Gamal Abogabal, Faculty of Mass Communication, Al-Azhar University

Deputy Editor-in-chief: Dr. Sameh Abdel Ghani
Vice Dean, Faculty of Mass Communication, Al-Azhar University



Our Journal Publishes Researches, Studies, Book Reviews, 
Reports, and Translations according to these rules:

 Publication is subject to approval by two specialized referees.

 The Journal accepts only original work; it shouldn› t be previously published 

before in a refereed scientific journal or a scientific conference.

 The length of  submitted papers shouldn›t be less than 5000 words and 

shouldn›t exceed 10000 words. In the case of  excess the researcher 

should pay the cost of  publishing.

 Research Title whether main or major, shouldn›t exceed 20 words.

 Submitted papers should be accompanied by two abstracts in Arabic and 

English. Abstract shouldn›t exceed 250 words.

 Authors should provide our journal with 3 copies of  their papers together 

with the computer diskette. The Name of  the author and the title of  his 

paper should be written on a separate page. Footnotes and references 

should be numbered and included in the end of  the text.

 Manuscripts which are accepted for publication are not returned to authors. 

It is a condition of  publication in the journal the authors assign copyrights 

to the journal. It is prohibited to republish any material included in the 

journal without prior written permission from the editor. 

 Papers are published according to the priority of  their acceptance.

 Manuscripts which are not accepted for publication are returned to 

authors.

Rules of Publishing


