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Abstract:

This study aimed at addressing the most important items of codes of
honor advertising foreigners , which included ( America - EU) to know
the new 1tems that have been added Li codes of honor ad American ones ,
European and compared with those covenants apply in practice , through
the presentation of some models ad committed and which did not comply
the application of these covenants , as the study concluded that all
agencies and state-owned companies and private follow up TV ads and
monitor to what extent are adhered codes of ethics advertising in order to
enact laws that punish anyone who violates both going out on those items
set out in the Charter and in order to maintain the ethics of society EU.

It is noticeable from the fact advertising in America and the European
Union is the lack of full compliance with the principles of the advertising
codes of honor is due to the adoption of the economies of those countries
on advertising income dramatically making there is neglicence on the part
of some of the entities that issued such instruments to monitor the
advertising agencies.

As can be seen not take into account the psychological and social
categories of the target audience with no text in the terms of the code of
honor advertising Egypt to take into account the psychological aspects
concerning the level of economic low the Egyptian public and which
results in a sense of frustration with the economic class of low-and
medium for their inability to buy products, or housing in Luxury
apartments advertised in TV ads .
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In addition to non - observance of the moral side and studies , which
demonstrated an Arab and foreign exploitation of women in sexual in ads
Allevzioana despite of the text of all the advertising codes of honor not to
sexual exploitation of women in TV ads .

The study recommends the need to not broadcast any ads foreign in the
Egyptian society by making sure not prejudice the ethics of society and
the lack of effect on his religious beliefs as the ads Foreign carry a hidden
agenda , which could be detrimental to the interests of the Egyptian
society in particular that its members suffer from ignorance, poverty and
confusion that make them target audience of the quality of ideas that

broadcast them foreign ads .



